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With a tailor-made solution, you
would have a perfect fit.

AirPlus International Inc., www.airplus.com

Travel payment solutions for your world

Business travel payment solutions that don’t meet your company’s needs are even worse than a business suit that doesn’t fit. That's why AirPlus
will tailor its lodged accounts, corporate cards and management information systems to your specifications. Cut your reconciliation time and cut
your costs with the most detailed billing data and the best customer service you'll find anywhere in the world.

AlrPlus

INTERNATIONAL

AirPlus’ corporate card is a MasterCard and AirPlus is the largest worldwide issuer of UATP-based central payment accounts.
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Why partner with Amadeus?
Because travel comes naturally to us... and we think it should come
naturally to you too.

With our unique technology footprint in the global travel industry, we understand
your business and travel management needs. Our simple, smart solutions remove the
complexity from making travel arrangements, allowing you to concentrate on what
matters most -your business.

Our solutions are customised to support your business growth and reflect your
corporate vision, achieving the perfect fit with your company’s existing IT
infrastructure.

In travel management, we not only guide you through change - we help you create it.

To download the whitepaper “Self Service: Future or Fad?” visit
www.amadeus.com/acteatlanta

Corporate Solutions

Distribution & Content
Sales & e-Commerce &

Business Management

Services & Consulting

AMADEUS

Your technology partner



PRESIDENT'S MESSAGE

DEAR COLLEAGUES AND ASSOCIATES:

There are hundreds of myths and legends in which individuals have journeyed great distances —
sometimes around the known world — to ask their questions of an oracle, a wizard, or a
prophet. In most cases, the individual is sent off on some kind of quest. Yet today, the quest
and the questions are entwined. Travel managers worldwide have journeyed to Atlanta in
search of new methodology, technology, and expertise.

You have come to the right place for your answers.

Welcome to the Association of Corporate Travel Executives’ Global Education Conference

in Atlanta. Over the course of the next three days, the greatest concentration of international
business travel experts will vie to answer your questions and make responding to your
challenges their greatest priority. And that is no myth.

Every aspect of advanced travel management technique will be discussed in detail. Not only
the theory but the practice, as we delve into case studies submitted by your colleagues —
recognized for innovative thinking that is slightly ahead of their time. Our goal is to drive
your career to a new pinnacle, dramatically increasing your corporate value and influence.

Looking beyond the nuts and bolts of travel management, this year's conference is a
confluence of political interpretation, economic analysis, and professional enrichment.

We will be demonstrating how ACTE has been working for more effective government
regulation, serving as a catalyst in pandemic preparation, and taking the lead in promoting
global corporate social responsibility.

Each of these issues plays a major role in cost containment by driving up the price of travel
or the time it takes to get from one business destination to another. ACTE is lowering that
cost through a series of realistic initiatives the rest of the industry can follow. As you are
about to discover, this conference will set a new standard for educational excellence, and
interaction between government and the global business travel industry.

ACTE is redefining the role of the travel manager and the role of the global business
travel association.

Welcome to our Atlanta conference.

Sincerely,
&_@_ﬂiﬂ—ﬁﬁ Q@ o

Greeley Koch
President
Association of Corporate Travel Executives
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And the millions of other places on Earth you do business.

The Diners Club® Card. Now accepted at nearly 24 million MasterCard® credit card locations worldwide

The Diners Club Card with global MasterCard acceptance provides your business with a powerhouse end-to-end expense
management tool that delivers the functionality and information needed to drive bottom-line savings. It’s also a powerful tool
in the hands of those who rely on your decisions. When you or your employees have a question, our best-in-class customer

service connects you with a real person to speak with any time, day or night. Add our award-winning Club Rewards® Program
and choosing the Diners Club Card is a smart business decision and an easy one to make

For more information, go to dinersclubus.com/acte or call 1 800 999-9093

©2006 Citicorp Diners Club Inc. Al rights reserved.

" Diners Club has formed an alliance with MasterCard® in order to provide enhanced global credit card acceptance to Cardmembers with Cards issued in the U.S. and Canada. *Award-winning

Club Rewards (1997-2004) as voted by the readers of Inside Flyer magazine. Diners Club, Diners Club International with the Split Circle Logo and Club Rewards are trademarks of Diners Club International Ltd
Used under license. MasterCard is a registered trademark of MasterCard International Incorporated




2000 GLOBAL BOARD OF DIRECTORS

ACTES international board provides strategic direction to the association.

Executive Committee

Greeley Koch

ACTE President,
Senior Vice President,
Strategic Sales,

TQ3 Travel Solutions

Susan Gurley

ACTE Chief Staff Officer,
Executive Director,
Association of Corporate
Travel Executives (ACTE)

Board Members

Alisa Bornstein
ACTE At-Large,
Managing Partner,
Travelogica AB

Caro Cook
ACTE At-Large,

Chief, Transportation Section,
International

Monetary Fund

Angela Naegele

ACTE At-Large,

Travel Category Manager,
Business Transformation
Outsourcing,

IBM Business Consulting

Rick Robert

ACTE Canada,

Associate Director, Travel &
Expense Management,
Bell Canada

ACTE GLOBAL EDUCATION CONFERENCE

Nadine Dewart
ACTE President-Elect,
Global Travel Sourcing,
Dupont

Chris Crowley
ACTE At-Large,
Head of Sales,
BCD Travel Logistics UK

Peter Sijbers

ACTE At-Large,

Global Commodity Manager,
Philips Electronics

"

Brad Seitz

ACTE Treasurer,
President and CEO,
TOPAZ
International, Ltd.

Susan Hopley

ACTE At-Large,

Executive Vice President,
Emerging Markets,

TRX

Tony D’ Astolfo
ACTE United States,
Vice President,
Travel Services,
Rearden Commerce

A
Isabelle Koch
ACTE EMEA,
Vice President,
Sales & Marketing, EMEA,
Carlson Wagonlit Travel

Megan Stowe

ACTE Asia-Pacific,

Global Sourcing Manager,
Intel



2006 Regional Chairs

These volunteer members link their community
of business travel professionals to ACTE's wealth
of global knowledge and information to deliver

the most value to their regional members.

Michael Bezer
ACTE Asia-Pacific,

Vice President,

Sales & Account
Management,
Asia-Pacific,

Carlson Wagonlit Travel

2006 Atlanta
Educational Conference

Steering Committee

These international experts volunteered their time, expertise, and
creativity to design and develop the educational program for the
2006 ACTE Global Education Conference in Atlanta.

Committee Chair

Claude Laroche
Senior Director,

Supply Management,
Canadian Broadcasting
Corporation

Marty Denning
Director, Marketing &
Business Development,
Amadeus

Tony D'Astolfo
Vice President,
Travel Services,
Rearden Commerce

Richard Crum
President & CEO,
AirPlus International

-

David Stratchko
Global Account Manager,
Corporate Sales,

Delta Air Lines

Keith Taylor

Senior Vice President,
Sales & Account
Management,

TQ3 Travel Solutions

Eric Peter
Manager,

Travel Services,
Johnson & Johnson

Onita Dey-Frankian
ACTE Canada,
Business Development
Manager,

BCD Travel

Bindu Bhatia
Vice President,
Global Sales,
North America,
Carlson Wagonlit Travel

Camille Olivere
Managing Director,
Cendant Corporate
Travel Solutions

Mark Walton
Principal,
Consulting
Strategies, LLC

Richard Case

ACTE United States,
Global Accounts Manager,
BCD Travel

Alisa Blanco

Director,

National Sales,

Carlson Hotels Worldwide

R |

Peter Pearson
TravelSmart Manager,
Financial Shared Services,
The Coca Cola Company

Doug Wright
Vice President,
Global Business
Development,
American Express
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What do the Top TMCs,

Online Agencies, GDSs, and
more than 380 multinational .
corporations have in common? ‘ ols o 525

JET.

| They all rely on iJET for intelligence-driven -
solutions for travel risks. ") SR

Official Sponsor of ACTE’s Global Education Conferences

Critical Business Decision-Making Support
® Robust traveler tracking and compliance tools

e Effective crisis/emergency management

e Superior decision support

* Global map of threat exposure

® Reduced liability

e Enhanced care for employees/clients

o
For More information contact us at 1-410-573-3860 I E-I;
or visit our website at www.ijet.com
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GENERAL SESSIONS &
KEYNOTE PRESENTATIONS

Keynotes provide informative perspectives and viewpoints to enhance your understanding of business
travel in the global community and marketplace. Their messages supplement education session offerings
and ACTE Advisory Committees on a wide variety of international topics.

Marilyn Carlson Nelson

Chairman and Chief Executive Officer, Carlson Companies

KEYNOTE PRESENTATION: Leadership in the New Century

SUNDAY, MAY 7, 6:00 PM - 7:30 PM
CENTENNIAL IV, BALLROOM LEVEL

Marilyn Carlson Nelson will discuss the challenges, opportunities, and complexities of leading
a 140-country enterprise in today’s environment, the responsibilities incumbent upon corporate
leaders who choose to operate globally, and the new style of business leadership she believes
will be needed to succeed in the future.

Marilyn Carlson Nelson is chairman and chief executive officer of Carlson Companies, a global
group of integrated companies providing leisure travel, hotel, restaurant, cruise, and marketing
services. With headquarters in Minneapolis, Minnesota, U.S.A., Carlson-owned and franchised
operations employ about 190,000 people around the world. In 2004, sales under Carlson brands
worldwide (including franchised operations) totaled US$26.1 billion.

Jim Hurd

Director, NanoScience Exchange

KEYNOTE PRESENTATION: Nanotechnology 2006:

The Transformations Accomplished, the Misleading Hype
and the Realities of Commercialization

MONDAY, MAY 8, 8:30 AM — 10:15 AM

CENTENNIAL 1V, BALLROOM LEVEL

What transformations have taken place quietly in products and manufacturing? What hype is leading
us to nowhere? What are the realities under the surface in nanotechnology related companies today?
Jim Hurd is the founder and director of the NanoScience Exchange, founded in early 2002. The
organization examines key business and policy issues that affect venture-backed nanotechnology-
related start-ups.

According to Hurd, it is a historic time — full of progress, hype and disappointment. 2006 is ushering
in a brave new world — travel companies need to stay abreast of technological changes or be left

in the dust! Hurd will discuss who is leading the way in nanoelectronics and discuss which major
corporations are making the strategic alliances that are really effective.

ACTE GLOBAL EDUCATION CONFERENCE
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GENERAL SESSIONS &
KEYNOTE PRESENTATIONS

Robert D. Kaplan

Best-selling Author & Correspondent for The Atlantic Monthly

KEYNOTE PRESENTATION: Traveling in Search of Instability

MONDAY, MAY 8, 3:00 PM - 4:15 PM
CENTENNIAL IV, BALLROOM LEVEL

Robert D. Kaplan will offer glimpses into the insights he learned as an embedded journalist in Iraq
that became the basis of his latest writing “The Coming Normalcy?” in the April 2006 issue of

The Atlantic Monthly and the bleak predictions contained in his most recent book “The Coming
Anarchy”. Kaplan, a correspondent for The Atlantic Monthly, is the best-selling author of ten books
on international affairs and travel, translated into 20 languages. His latest and most important
work, “Imperial Grunts: The American Military on the Ground,” the first of a series of books about
the U.S. Military, was published by Random House in September 2005.

In the 1980s, Kaplan was the first American writer to warn in print about a future war in the Balkans.
Former Presidents Clinton and President George W. Bush are both readers of Kaplan's books.

Dr. Julie Louise Gerberding, MD, MPH

Director of the Centers for Disease Control and Prevention (CDC) and Administrator of the
Agency for Toxic Substances and Disease Registry (ATSDR)

KEYNOTE PRESENTATION: Global Health Protection in the 21st
Century: It’s a Small World After All

TUESDAY, MAY 9, 9:00 AM - 10:15 AM
CENTENNIAL IV, BALLROOM LEVEL

SARS best illustrates the incredible speed, connectivity, and globalization of the threats that we
experience today. Something that started out in a remote corner of Guangdong Province within
a few days became a global health crisis, affected local communities at the front lines, and had

communities worried about SARS with incoming travelers. It is the global-to-local and local-to-
global connectivity that exemplifies today’s small world.

CDC'’s Global Disease Detection initiative focuses on key interventions that allow CDC and its
global partners to quickly recognize, prevent, and control infectious disease outbreaks. Dr. Julie
Gerberding will speak about ensuring secure and timely data exchange, emphasizing the greater
good of putting the health of the human population first, and how highly connected small-world
networks are our best strategy to better detect and better respond to emerging health threats.

ATLANTA: MAY 7-9, 2006
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GENERAL SESSIONS &
KEYNOTE PRESENTATIONS

Steven Brill

Founder and Chief Executive Officer, Verified Identity Pass, Inc.

TUESDAY, MAY 9, 1:30 PM - 2:45 PM
CENTENNIAL IV, BALLROOM LEVEL

Steven Brill will discuss volunteer credentialing as an approach to mitigating the inconveniences and
delays that securing our transportation systems has imposed and how society has come to endorse
the private sector approaches to deal with the interaction between security and privacy issues.

Steven Brill is the founder and CEO of Verified Identity Pass, Inc., and the creator of Clear
Registered Traveler program. He has been a Newsweek columnist on all issues related to the
aftermath of the September 11th attacks and a consultant to NBC on the same subject. He is the
author of “AFTER: How America Confronted The September 12th Era” (Simon & Schuster 2003).

Previously, he was chairman and CEO, American Lawyer Media, L.P. and founder, president,
CEO, and editor-in-chief of COURT TV (Courtroom Television Network), the 24-hour basic cable
television channel that began operations across the country in July 1991.

ACTE WHITEPAPER

Year 2015: Where is the Corporate Travel Manager? ACTE whitepapers provide research,

TUESDAY, MAY 9, 4:45 PM — 6:00 PM ‘f"”ta'ys'ts’ta’:g d.""tg Ort‘ Spi\c(':f:E'ssﬁ?ts of
CENTENNIAL IV, BALLROOM LEVEL Interest 1o the inaustry. whitepa-

. o ) i ) pers are typically written in collaboration
o e el oy e s e e o e g | Wi ACTE s, utside experts, nd
e J i b your b ' J ACTE members who have expertise in

the moot court exercise, two distinguished industry professionals trained .
as attorneys will advocate each side related to the future viability of the the topic of the paper.
role of corporate travel manager. Compelling arguments related to the
sustainability of the unique and irreplaceable value of the travel manager
in the future will be made to attendees and three magistrates.

ACTE will present a whitepaper at the
conference in Atlanta on “Sourcing
Payment Solutions: Best Practices”.
This paper will be presented on behalf
of AirPlus International and delivered

Each advocate will independently research the issue and develop a list
of witnesses to call in support of their analysis. Each advocate will be
afforded the opportunity to cross examine the opposing witnesses. The

result will be a unique look at an issue that is dominating the news in during the Tuesday General Session
today’s business travel industry. from 9:00 am — 10:15 am.

Tom Wilkinson Tom Lacny AlIPluS
President, Senior Vice President

TRW Travel Consulting, LLC HRG North America

12 ACTE GLOBAL EDUCATION CONFERENCE



Lee Macenczak
Executive Vice
President, Sales &
Customer Service,
Delta Air Lines

SUNDAY, MAY 7, 6:00 PM - 7:30 PM
CENTENNIAL IV, BALLROOM LEVEL

Lee Macenczak, executive vice president
of sales and customer service, Delta Air
Lines, will welcome attendees to Delta’s
hometown and touch on its proud history
of supporting the transportation needs

of businesses in Atlanta and throughout
the rest of the world.

David Radcliffe

CEOQO,
Hogg Robinson, plc.

TUESDAY, MAY 9, 9:00 AM - 10:15 AM
CENTENNIAL IV, BALLROOM LEVEL

David Radcliffe, CEO, Hogg Robinson, plc.,
will discuss what CEOs and CFOs are
looking for in achieving their business
objectives and the role of the Corporate
Travel Manager in helping them achieve
said perspective.

Michael Jackson

Managing Director, Zebra Crossing

As Conference Moderator, Michael Jackson will bring a continued level of
professionalism to ACTE’ educational program. Jackson will facilitate and
summarize each of the general sessions, keeping the focus on the Conference
themes and objectives, providing seamless transitions, and ensuring a lively
exchange of views.

FEATURED SPEAKERS

ACTE?s featured speakers include new and known voices and perspectives in the marketplace.

Ruth Ann Marshall

President, The
Americas,
MasterCard
International

MONDAY, MAY 8, 8:30 AM - 10:15 AM
CENTENNIAL IV, BALLROOM LEVEL

Ruth Ann Marshall, president of the
Americas for MasterCard International,
will speak about the latest payment
technologies and their implications

on business travel.

Theresa Ragozine
Worldwide Director,
Travel & Fleet,
Johnson & Johnson

TUESDAY, MAY 9, 1:30 PM - 2:45 PM
CENTENNIAL 1V, BALLROOM LEVEL

Theresa Ragozine, worldwide director,
travel and fleet, for Johnson & Johnson
will provide information on how corporate
departments can aid the health and
well-being of their communities by
contributing to a safe and adequate
international blood supply.

Sara Blakely

Founder, President,
and CEO, Spanx, Inc.

MONDAY, MAY 8, 3:00 PM - 4:15 PM
CENTENNIAL IV, BALLROOM LEVEL

Sara Blakely, founder, president, and
CEO of Atlanta based Spanx, will speak
about how she turned $5,000 in savings
into a $45 million dollar apparel compa-
ny and how Richard Branson, chairman,
The Virgin Group, unexpectedly handed
her $750,000 to start a foundation to
benefit women’s rights around the world.

ATLANTA: MAY 7-9, 2006

13



France

online travel & expense management

KDS streamlines the entire
business travel and T&E expense
process for better cost control
and services to travellers «

KDS'’s online travel & expense solutions:

> KDS Corporate: the seamless online travel
booking solution for global corporations

> KDS Portal: the complete online solution
for travel management companies
and service providers

~— 1

'/
' /7
| - rl

KDS Solutions - software applications providing
financial and organisational benefits to corporations.

KDS Professional Services help customers implement,
monitor and boost adoption rate.

On demand, no worries; global by design.
Find out why corporations prefer KDS.

Germany | United Kingdom I United States

www.kds.com



SPONSOR INDUSTRY PERSPECTIVES

Sunday, May 7
6:00pm - 7:30pm

CENTENNIAL 1V, BALLROOM LEVEL

Monday, May 8
8:30am - 10:15am

CENTENNIAL 1V, BALLROOM LEVEL

8:30am - 10:15am

CENTENNIAL 1V, BALLROOM LEVEL

3:00pm - 4:15pm
CENTENNIAL 1V, BALLROOM LEVEL
Tuesday, May 9

1:30pm - 2:45pm

CENTENNIAL 1V, BALLROOM LEVEL

1:30pm - 2:45pm

CENTENNIAL 1V, BALLROOM LEVEL

4:45pm - 6:00pm

CENTENNIAL 1V, BALLROOM LEVEL

On Behalf of Worldspan
Ninan Chacko

Chief Commercial Officer
and Senior Vice President,
Worldspan

On Behalf of SkyTeam

Pam Elledge

Vice President,

Global Sales and Distribution,
Delta Air Lines

On Behalf of Expedia Corporate Travel
Cheryl Rosner

President, Corporate Travel,
Expedia Corporate Travel

On Behalf of GetThere
and Travelocity Business
Ellen Keszler
President,

Sabre Holdings
Corporate Solutions

On Behalf of Cendant and

Orbitz for Business | Travelport| Galileo
Dean Sivley

Chief Product & Marketing Officer,
Cendant Corporate Travel Solutions

On Behalf of TQ3 Travel Solutions
Keith Taylor

Senior Vice President,

Sales & Account Management,
TQ3 Travel Solutions

On Behalf of BCD Travel
Mike Buckman

CEO,

BCD Travel
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CONFERENCE AGENDA
Sunday, May 7

8:00am - 1:00pm ACTE MasterCard Golf Challenge

10:00am - 7:30pm  Registration
Centennial Foyer, Ballroom Level

International Business Lounge
Regency V, Ballroom Level

1:30pm - 3:00pm ACTE Canada Session:
Canadian Issues in Focus
Regency VI, Ballroom Level

1:30pm - 3:00pm Comedy Workshop:
Stand Up For Results™
The Learning Center, Ballroom Level

3:00pm - 4:00pm New Member/First-Time
Attendee Reception
Regency VI, Ballroom Level

Monday, May 8

7:00am - 6:00pm Registration
Centennial Foyer, Ballroom Level

International Business Lounge
Regency V, Ballroom Level

7:30am - 8:30am Continental Breakfast
Centennial I, Ballroom Level

8:30am - 10:15am  General Session &
Keynote Presentation
Centennial IV, Ballroom Level

Keynote Presentation

Nanotechnology 2006: The Transformations
Accomplished, the Misleading Hype, and
the Realities of Commercialization

Sponsor Industry Perspective
On Behalf of SkyTeam

Sponsor Industry Perspective
On Behalf of Expedia Corporate Travel

10:15am - 10:45am  Coffee Break
Outside Hanover Hall, Exhibit Level & Regency
Ballroom, Ballroom Level

10:45am - 12:00pm  Education Sessions

M101 Flying Under the Radar: Technologies
That May Escape Detection
Regency VI, Ballroom Level
V102 The Red Tape of Global Programs Examined
Centennial I, Ballroom Level
M103 Air Turbulence
Hanover FG, Exhibit Level
M104 Evidence Gathering for Moot Court
Hanover AB, Exhibit Level

ACTE GLOBAL EDUCATION CONFERENCE

4:00pm - 6:00pm

6:00pm - 7:30pm

8:00pm - 10:00pm

M105

M106

M107

12:00pm - 1:00pm

1:00pm - 3:00pm

3:00pm - 4:15pm

4:15pm - 4:45pm

4:45pm - 6:00pm
M201

M202

M203

Solutions Showcase and
Welcome Reception
Grand Hall West, Exhibit Level

General Session &
Keynote Presentation
Centennial IV, Ballroom Level

Keynote Presentation
Leadership in the New Century

Sponsor Industry Perspective
On Behalf of Worldspan

Opening Night Reception
Georgia Aquarium

Channeling for Content

Regency VI, Ballroom Level
Responsible Purchasing:

Creating Sustainable Business
Hanover CDE, Exhibit Level

Total Employee Mobility

The Learning Center, Ballroom Level

Luncheon
Centennial |V, Ballroom Level

Solutions Showcase & Dessert Break
Grand Hall West, Exhibit Level

General Session &
Keynote Presentation
Centennial IV, Ballroom Level

Keynote Presentation
Traveling In Search of Instability

Sponsor Industry Perspective
On Behalf of GetThere and
Travelocity Business

Coffee Break
Outside Hanover Hall, Exhibit Level & Regency
Ballroom, Ballroom Level

Education Sessions

Enabling Traveler Productivity
Through Technology
Hanover CDE, Exhibit Level

Assessing Technology and Distribution
in the Latin American Market
Hanover AB, Exhibit Level

Optimizing Hotel Spend in a Seller's Market
Regency VI, Ballroom Level



Monday, May 8 (continued)

M204 ROI of a Global Travel Program
Centennial I, Ballroom Level

M205 Channeling for Content
Regency VI, Ballroom Level

Tuesday, May 9

8:00am - 9:00am Continental Breakfast
Centennial [, Ballroom Level

8:00am - 6:00pm Registration
Centennial Foyer, Ballroom Level

International Business Lounge
Regency V, Ballroom Level

9:00am - 10:15am  General Session &
Keynote Presentation
Centennial IV, Ballroom Level

Keynote Presentation
Global Health Protection in the 21st
Century: It's a Small World After All

ACTE Whitepaper
Sourcing Payment Solutions:
Best Practices

10:15am - 10:45am  Coffee Break
Outside Hanover Hall, Exhibit Level &
Regency Ballroom, Ballroom Level

10:45am - 12:00pm  Education Sessions

T101 Sourcing Tools: RFP’s and
Vendor Management
Regency VI, Ballroom Level

1102 Expanding the Travel Program
to Asia-Pacific - Part 1
Hanover FG, Exhibit Level

T103 It's All in the Cards
Hanover DE, Exhibit Level

T104 Measurement and Communication
Regency VI, Ballroom Level

T105 Corporate Chat
Hanover AB, Exhibit Level

T106 Pandemic Preparedness Practices
The Learning Center, Ballroom Level

12:15pm - 1:15pm  Luncheon
Grand Hall West, Exhibit Level

CONFERENCE AGENDA 7=

M206

M207

1:30pm - 2:45pm

2:45pm - 3:15pm

3:15pm - 4:30pm
T201

T202

T203

T204

T205
T206

T207

4:45pm - 6:00pm

7:30pm - 9:30pm

Traveler Security
The Learning Center, Ballroom Level

The ROI of CSR
Hanover FG, Exhibit Level

General Session &
Keynote Presentation
Centennial 1V, Ballroom Level

Keynote Presentation
The Intersection of Privacy and Security

Sponsor Industry Perspective
On Behalf of Cendant and
Orbitz for Business| Travelport | Galileo

Sponsor Industry Perspective
On Behalf of TQ3 Travel Solutions

Coffee Break
Outside Hanover Hall, Exhibit Level &
Regency Ballroom, Ballroom Level

Education Sessions

Optimizing, Reporting and

Travel Spend Through Technology
Regency VI, Ballroom Level
Business Travel Management in

the Middle East & Gulf Region
Hanover C, Exhibit Level

Where to Take Your Strategic Meetings
Management Next?

Hanover DE, Exhibit Level

New Concepts & Best Practices

in Risk Management

Regency VI, Ballroom Level
Corporate Chat

Hanover AB, Exhibit Level
Preparation, Not Panic

The Learning Center, Ballroom Level
Expanding the Travel Program

to Asia-Pacific - Part 2

Hanover FG, Exhibit Level

General Session
Centennial IV, Ballroom Level

ACTE Moot Court
Year 2015: Where is the Corporate
Travel Manager?

Sponsor Industry Perspective
On Behalf of BCD Travel

Closing Night Reception
Centennial |V, Ballroom Level

ATLANTA: MAY 7-9, 2006
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Each Jumeirah Hotel is uniquely individual. Offering you the

luxury of personal space in the world's most distinctive locations.

O
And the most memorable experiences - your own. Ju mel ra h

For more information and reservations call toll free +1 877 854 8051 or book online. jumeirah.com
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ACTE endeavors to provide a global perspective
and international faculty. Each ACTE region is
represented by speakers in the curriculum. ACTE
initiatives are addressed throughout the curriculum.
Look for these symbols throughout the session.

#.% This session was developed by the ACTE Global
Airborne Contagion Containment Advisory Committee

we This session was developed by the ACTE Corporate
Social Responsibility Advisory Committee

n

@ This session was developed by the ACTE Traveler

Security Advisory Committee

EDUCATION SESSIONS

CONTINUING EDUCATION CREDITS

You may now be able to obtain credit for taking
part in ACTE' education sessions. Several of our
courses and sessions at our Global Education
Conference may earn you credit towards your
Certified Meeting Professional (CMP) education
requirements for certification and recertification.
Take the proper steps toward a highly visible
meeting professional career by attending these
sessions and earning credits toward your future.

To apply for credits visit www.conventionindustry.org.

Development

Programs Examined

and Distribution in the
Latin American Market

Travel Program to
Asia-Pacific - Part 1

Monday Monday Tuesday Tuesday
10:45AM - 12:00PM 4:45PM - 6:00PM 10:45AM - 12:00PM 3:15PM - 4:30PM
Technology M101 M201 T101 T201
as an Enabler Flying Under the Radar: Enabling Traveler Sourcing Tools: RFP’s and | Optimizing Reporting
Technologies That May Productivity Through Vendor Management and Travel Spend
Escape Detection Technology Through Technology
Program Expansion | M102 M202 T102 T202
& Market The Red Tape of Global Assessing Technology Expanding the Business Travel

Management in the
Middle East & Gulf Region

T207

Expanding the
Travel Program to
Asia-Pacific - Part 2

Enhancing the
Value Chain

M103
Air Turbulence

M203
Optimizing Hotel Spend
in a Seller's Market

T103
[t's All in the Cards

T203

Where to Take Your
Strategic Meetings
Management Next?

Value Creation

M104
Evidence Gathering
for Moot Court

M107
Total Employee Mobility

M204
ROI of a Global
Travel Program

T104
Measurement and
Communication

T204

New Concepts

& Best Practices in
Risk Management

Issue Summit

M105
Channeling for Content

M205
Channeling for Content

T105
Corporate Chat

T205
Corporate Chat

ACTE Initiatives

M106 <
Responsible
Purchasing: Creating
Sustainable Business

M206 o
Traveler Security
M207 <
The ROI of CSR

T106 %
Pandemic Preparedness
Practices

T206 “*
Preparation,
Not Panic
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EDUCATION SESSIONS

Sunday 1:30pm - 3:00pm

Monday 10:45am - 12:00pm

S101

S103

ACTE Canada Session:

Canadian Issues in Focus
(For ACTE Canada Members Only)

REGENCY VI, BALLROOM LEVEL

COMPLIMENTS 0F | Canadians are front and center
at this special session, ready
to tackle the challenges of our
industry. Tailored to Canadian
delegates and applicable to

- new and seasoned travel profes-
sionals, this session provides further insight and the
opportunity to share opinions about current issues
reaching across Canada and the entire business
travel spectrum.

“Pﬂ'i]‘t?‘;l% iily

Facilitator: Jim Lee, Executive Director, Travel Services
Benchmarking Network

Comedy Workshop: Stand Up For
Results™ Learn to Present, Negotiate
and Find a New Client Anywhere in
the World

THE LEARNING CENTER, BALLROOM LEVEL

Did you know public speaking remains the number
one fear of most business professionals? As we
know, effective presentation skills are key to ones
ability to negotiate a deal, make ones voice heard,
and/or find a new client. Tom Shillue, one of
America's top presentation consultants, with over 10
years of stand up comedy experience and his own
national TV special, is conducting a unique workshop
just for ACTE Conference Attendees. Just recently
Shillue was voted as one of America's top comedians
by Comedy Central. The basic premise of Stand Up
For Results™ is that the unique skills a stand up
comic employs are directly applicable to many crucial
business skills. The ability to make your audience feel
at ease and comfortable is critical to a successful
presentation whether you present in the EMEA, North
America, or Asia. Attend this workshop and let univer-
sal comedy techniques of stand-up comedy make your
next presentation a success.

Facilitator: Tom Shillue, Presentation Consultant,
Stand Up for Results™

ACTE GLOBAL EDUCATION CONFERENCE

M101

M102

M103

Flying Under the Radar: Technologies
That May Escape Detection
REGENCY VII, BALLROOM LEVEL

This session will survey the tools and their functions
that influence behavior and offer improved intelligence
for better management of spend in the planning
phase of the travel life cycle.

Moderator: Steve Smith, Director, Solutions Management, TRX

Presenters: Mark Becker, Regional Vice President,
U.S. Bank Corporate Payment Systems
David Billinger, Director of Professional Services, GetThere

The Red Tape of Global
Programs Examined
CENTENNIAL I, BALLROOM LEVEL

T COMPLIMENTS OF Local customs related to
human resources, legal and

vf,:aar(l)%(iﬁ local business and regulatory
g Travel practices can often challenge
A globalization efforts. Learn

~———————— where to find the hidden speed
bumps on the journey of consolidation and globalization
of your program.

Moderator: Richard Crum, President & CEQ,
AirPlus International, Inc.

Presenter: Ulrich Horstmann, Corporate Purchasing

& Strategic Sourcing, Schindler Management Ltd.

Martin Warner, Executive Vice President, Global Accounts
and Solutions, Carlson Wagonlit Travel

Air Turbulence
HANOVER FG, EXHIBIT LEVEL

This session will explore the future role and share

of network carriers and LCCs. A close inspection of
alliances and the niches both categories of airlines
are carving out for future growth and profits will provide
necessary insight for defining corporate air programs.

Presenters: David Field, Americas Editor, AIRLINE BUSINESS
Albert Taras, Managing Director, TCG Consulting



V104 Evidence Gathering for Moot Court

M105

M106

HANOVER AB, EXHIBIT LEVEL

This session will provide an opportunity for the two
attorneys to gather evidence from session attendees
to support the arguments presented at the moot court.
Prospective jurists will also be interviewed to select the
three magistrates who will preside over the moot court
and render their decisions on the presented cases.

Moderator: Keith Taylor, Senior Vice President,
Sales & Account Management, TQ3 Travel Solutions

Attorneys: Tom Lacny, Senior Vice President,
HRG North America
Tom Wilkinson, President, TRW Travel Consulting, LLC

Channeling for Content
REGENCY VI, BALLROOM LEVEL

. More than a few airlines have
boldly announced their inten-
tions to discriminate where
aMaPIEHS their inventory is distributed in
2006 as their GDS agree-
' ments expire. How can buyers
prepare for such upheaval? Will the GDS’s adjust
pricing to suit airline demands and avert this situa-
tion? Are GNE’s workable alternatives in 20067
Responses to these and other distribution ques-
tions will be frankly discussed by industry
stakeholders.

COMPLIMENTS OF

Moderator: John Caldwell, President, Caldwell
Associates

Presenters: Graham Atkinson, Senior Vice President,
Worldwide Sales & Alliances, United Airlines

Loren Brown, CIO, Carlson Wagonlit Worldwide Travel
Kurt Ekert, Senior Vice President, Supplier Services,
Cendant TDS

Pam Elledge, Vice President, Sales & Distribution,
Delta Air Lines

Michael Qualantone, Vice President - Global
Distribution Strategy, American Express Business Travel
Cheryl Weldon, Vice President - Major Accounts,
Worldspan

Responsible Purchasing:
Creating Sustainable Business *%&
HANOVER CDE, EXHIBIT LEVEL

Explore the practical benefits of green procurement
and associated case studies to corporate travel
managers and their suppliers. This session will
enable participants to propose inexpensive but
significant contributions to an organization’s CSR
marketing and to illustrate to senior management
the many valuable ways travel managers can
contribute to an organization’s overall success

and bottom line.

Presenter: Scot Case, President,
Responsible Sourcing Solutions

EDUCATION SESSIONS

M 107 Total Employee Mobility

THE LEARNING CENTER, BALLROOM LEVEL

As businesses continue to globalize, whether through
market expansion or outsourcing, employees are
increasingly “in motion”. The costs and processes
associated with managing a mobile workforce—from
business travel, meetings, corporate aircraft, fleet
management, relocation services to mobile/home
offices—are dispersed throughout most organiza-
tions, with many different professional disciplines,
process owners, and outsource providers involved.
This fragmentation makes accountability and man-
agement oversight elusive at best. But what if
companies treated employee mobility—the process
of getting people from here to there—as a single
integrated area? This innovative concept, presented
by Runzheimer International, will quantify the
potential benefits to companies in adopting this
approach—from a conservative projected savings
of 15-50% in administrative costs and 5% in total
program costs- and describe how travel manage-
ment professionals are ideally positioned to take
advantage of this explosive opportunity to create
value for their companies.

Presenter: Heidi Skatrud, Vice President,
Market Development, Runzheimer International

Monday 4:45pm - 6:00pm

M?201 Enabling Traveler Productivity

Through Technology
HANOVER CDE, EXHIBIT LEVEL

“ravo enTe e Travel Managers will learn
COMPLIMENTS OF about technologies that will
help them manage that fine
@bgnk line between procurement
focused results and end user
- satisfaction, and how delivering
great service doesn’t have to mean spending more.
For Suppliers, the session will discuss technology
trends to keep that most valued of all customers,
the “road warrior”, happy and loyal.

Moderator: Tony D'Astolfo, Vice President,
Travel Services, Rearden Commerce

Presenter: Doug Weeks, Senior Manager,
Booz Allen Hamilton
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EDUCATION SESSIONS

M202

M203

Assessing Technology and Distribution
in the Latin American Market
HANOVER AB, EXHIBIT LEVEL

Travel distribution and travel technology applications
in the Latin American business travel market

have many influencers—ranging from regulatory

to Internet access and high cost of technology
integration. This area requires close attention for cor-
porate travel programs that are expanding into this
dynamic region. The presentation will provide an
understanding of the realities of distribution

and travel technology applications in Latin America.

Moderator: Mike Premo, Senior Vice President,
Latin America, TQ3 Travel Solutions

Presenters: Gustavo Espina, Director, Multinational Sales
& Account Management for Latin America, Carlson
Wagonlit Travel

Aitor Marin, Head of Competence Center — LATAM,
e-travel Amadeus online solutions

Optimizing Hotel Spend

in a Seller's Market

REGENCY VII, BALLROOM LEVEL

The suddenly shifting landscape of hotel sourcing
characterized by a seller’s market, dynamic pricing
and the growth of detailed spend data has radically
changed the hotel procurement life cycle. With no
signs of returning to a less volatile atmosphere, this

session intends to prepare both buyers and sellers for
the next round of hotel procurement.

Moderator: John Asselta, Senior Vice President,
Partnership Travel Consulting

Presenters: Maria Chevalier, VP Hotel Relations

& TPS Hotels, BCD Travel

Brian Nichols, Hotel & Ground Transportation Programs
Manager, Strategic Procurement Services, Deloitte
Services LP

Steve Richard, Vice President, Global Sales Organization
Alliance Accounts & Latin America, Marriott International

ACTE GLOBAL EDUCATION CONFERENCE

M204

M205

ROI of a Global Travel Program
CENTENNIAL I, BALLROOM LEVEL

T COMPLIMENTS OF  What areas are worth consolidating
on a global basis to produce the
greatest efficiencies, optimize
service and reduce costs and
what is better left alone? This
session will scrutinize the indus-
try’s experience in its efforts to consolidate and
reduce vendors and eliminate perceived redundancies.

BostonCoacH'
A svajarivar wicke. Wrarlulreicls.

Moderator: Danny Hood, Consultant; Former President,
WorldTravel BTI

Presenters: Bindu Bhatia, Vice President, Global Sales
North America, Carlson Wagonlit Travel

Scott Gutz, President and CEO - North America e-Travel,
The e-Commerce Division of Amadeus

Sabine Sehrt, Vice President, International Travel
Management, Siemens AG Corporate Mobility Services

Channeling for Content
REGENCY VI, BALLROOM LEVEL

COMPLIMENTS OF More than a few airlines have

boldly announced their intentions
to discriminate where their

AMAaDEUS

Your technology partner

inventory is distributed in 2006
as their GDS agreements expire.
How can buyers prepare for such
upheaval? Will the GDS’s adjust pricing to suit airline
demands and avert this situation? Are GNE’s work-
able alternatives in 2006? Responses to these and
other distribution questions will be frankly discussed
by industry stakeholders.

Moderator: John Caldwell, President, Caldwell Associates

Presenters: Graham Atkinson, Senior Vice President,
Worldwide Sales & Alliances, United Airlines

Loren Brown, CIO, Carlson Wagonlit Travel

Kurt Ekert, Senior Vice President, Supplier Services,
Cendant TDS

Pam Elledge, Vice President, Sales & Distribution,
Delta Air Lines

Michael Qualantone, VP - Global Distribution Strategy,
American Express Business Travel

Cheryl Weldon, Vice President - Major Accounts,
Worldspan



M206

M207

Traveler Security @
THE LEARNING CENTER, BALLROOM LEVEL

" COMPLIMENTS OF Gain new insights from the for-
mer Assistant Secretary in the

\{,:;‘r(l);(iﬁ US Department of Homeland
8 Travel Security on these arising issues
A and program changes affecting

international travel:

> New proposed elements of the US Visit program

> Visa Waiver debate over new entrants to the EU

> New check-in parameters required by Advance
Passenger Data program

Presenter: Stewart Verdery, Principal,
Mehlman Vogel Castagnetti, Inc.

The ROI of CSR %&
HANOVER FG, EXHIBIT LEVEL

As Corporate Social Responsibility is becoming

a larger concern within the corporate landscape,
many companies ponder whether investing in socially
responsible business practice will impact the bottom
line. This session will explore case studies within
corporations and the corporate travel department
where a focus on CSR has led to larger profits.

Presenters: Cathrine Lundberg, Consultant,
CMM Consulting

Maureen Moore, Business Manager, Translation
and Interpretation, General Services Department,
The World Bank

Herve Sedky, Vice-President & General Manager,
American Express

Tuesday 10:45am - 12:00pm

T101

Sourcing Tools:
RFP’s and Vendor Management
REGENCY VII, BALLROOM LEVEL

" COMPLIMENTS OF ) Online applications fqr RFPs,
tools for contract fulfillment
Mastercard management and reporting
@1 for vendor negotiations will
be surveyed in this session
‘ * focused on technology supporting
the procurement function.

Moderator: Alison Galik, Vice President, Operations,
American Express - eCLIPSE Advisors

Presenters: Tim Ohl, Global Sales and Account
Development, GE

Mat Orega, President and CEO, Cornerstone
Information Systems

Bill Patient, Global Travel/Strategic Sourcing Manager,
Lucent Technologies

EDUCATION SESSIONS

T102

T103

T104

Expanding the Travel Program
to Asia-Pacific - Part 1
HANOVER FG, EXHIBIT LEVEL

Many corporations headquartered

COMPLIVIENTS OF outside of Asia-Pacific are trying

“CZIaI'IS(iI% to “get their arms around” their
agOITlralvel travel programs in that region
AR as they progress along the path

- -~ to globalize their travel. A funda-
mental understanding of standard practices-both
business and cultural-is necessary to achieve antici-
pated goals. This session will provide a foundation
that will focus on business and travel management
practices of the region.

Presenters: Bicky Carlra, Managing Director and Senior
Vice President, BCD Travel - Regional Management
Company Asia Pacific

Megan Stowe, Global Sourcing Manager, Intel

It's All in the Cards
HANOVER DE, EXHIBIT LEVEL

The economic issues associated with corporate card
programs will be the focus of this provocative panel
discussion. This is a must for all involved with com-
mercial cards, as the session will address the hot
issue of card fees and their impact on airline costs,
regulatory trends in international markets, the value
proposition for corporate cards and the economic
implications of loyalty programs.

Moderator: David Hillman, Principal,
Consulting Strategies LLC

Presenters: Pascal Burg, Director, Edgar, Dunn & Company
Alex Houston, Regional Manager, AirPlus International
Jesal Meswani, Vice President, Travel & Entertainment and
Fleet, MasterCard International Corporate Payment Solutions
Heather Turk, Commercial Business Development,

Diners Club North America

Measurement and Communication
REGENCY VI, BALLROOM LEVEL

T COMPLIMENTS 0F - Learn best practices for
quantifying the travel

“(,:a?‘r(l)%(iﬁ program’s value and effective
S Travel communication to the
A company’s stakeholders.

Moderator: Mark Walton, Principal, Consulting Strategies, LLC

Presenters: Mary Bastrentaz, Senior Director of Travel,
Global Accenture

Pauline Quére, Senior Director -
Carlson Wagonlit Travel

Harriet Washburn, Manager, Global Travel Services,
ISC/Procurement, IBM

Program Optimization,

ATLANTA: MAY 7-9, 2006

23



24

EDUCATION SESSIONS

T105 Corporate Chat

T106

HANOVER AB, EXHIBIT LEVEL

This moderated session, limited to 50 corporate
participants, provides the opportunity for corporate
procurement and management attendees from like
industries to discuss issues of common interest
and exchange tried solutions at roundtables.

Facilitator: Jim Lee, Executive Director, Travel Services
Benchmarking Network

Pandemic Preparedness Practices “*
THE LEARNING CENTER, BALLROOM LEVEL

 COMPLIMENTS OF Advanc_e ple_mning to minimi_ze the
contagion risk from a possible

“%ar(l,srfﬂl pandemic of avian flu is being
§ Travel undertaken by many corporate
) travel departments and suppliers

of business travel. This session
will offer precautions proposed for both non-essential
business travel as well as mission-critical travel
applicable for any health threat as well as business
continuity practices that corporate departments can
employ during pandemics.

Moderator: Mark Williams, Managing Consultant,
IBM Consulting

Presenters: Marc Kaelin, Director of Technology,
International SOS

Peggy Luebbert, Infection and Epidemiology Consultant,
Center for Biopreparedness

Richard Martin, Managing Director, International Market
Assessment Asia

Tuesday 3:15pm - 4:30pm

T201

Optimizing Reporting and

Travel Spend Through Technology

REGENCY VII, BALLROOM LEVEL

Technology enablers that provide financial travel
intelligence to the organization that includes budgeting
systems, expense reporting and other reporting

tools will be reviewed and assessed for their ability

to provide concise and valuable information about
business travel to the organization.

Moderator: Robert Langsfeld, Partner, The Corporate
Solutions Group

Presenter: Ron Sharer, Director, Corporate Support
Services, CIBA Vision Corporation

ACTE GLOBAL EDUCATION CONFERENCE

T202

T203

Business Travel Management in
the Middle East & Gulf Region
HANOVER C, EXHIBIT LEVEL

“eovnlvenTe ne - Despite political upheavals
COMPLIVIENTS OF in areas of the Middle East,
many countries have seen
their economies blossom and
diversify. This session explores
how the region is approaching
travel management differently than Western Europe
or North America and why travel management
companies in that region will continue to see their
travel budgets grow in the coming years.

»
Jumeirah

Moderator: Tricia \Warwick, Group Director of Sales, Jumeirah

Presenter: Bicky Carlra, Managing Director and Senior
Vice President, BCD Travel - Regional Management
Company Asia Pacific

Where to Take Your Strategic
Meetings Management Next?
HANOVER DE, EXHIBIT LEVEL

" COMPLIMENTS OF Rising demand,. rates and new
technology applications are driving

\X(/:aar(l)iﬁﬁ companies to fine-tune their
8 Teavel strategic meetings management
A\ initiatives to achieve greater

———————————— ROl'in 2006. Learn how leading
companies are addressing the new conditions and
where they're finding the biggest returns.

Moderator: Mary Ann McNulty, Editor, Corporate Travel NEXT

Presenters: Connie Bocchieri, Manager, Global Meeting
Management, Pfizer

Deborah Matarazzo, Manager, Global Meetings & Hotel
Program, Hewlett-Packard

Michele M. Snock, CMM Manager, Global Meeting
Services - Americas, Cisco Systems

Christopher Staal, Vice President, Global Sourcing
Strategies, Thomson Corporation



1204 New Concepts & Best Practices

T205

in Risk Management
REGENCY VI, BALLROOM LEVEL

Events of the past year and a half have further pro-
moted the travel department’s role in corporate risk
management. Preparedness is the first rule of risk
management and most organizations are reviewing
and updating their business continuity plans. It is
incumbent on the travel department to ensure their
plans are integrated with their enterprise’s strategy.
Learn the new expectations of the travel department

related to risk management and human asset protection.

Moderator: Sylvia Gray, Director, Sylvia Gray Consulting

Presenter: Bob McGurk, Vice President, Corporate
Travel Services, Turner Broadcasting System Inc.
Debra L Reid, US Travel Services Manager, Shell
Peter Sjibers, Global Commodity Manager,

Philips Electronics

Corporate Chat
HANOVER AB, EXHIBIT LEVEL

This guided session, limited to 50 participants,
provides the opportunity for corporate procurement
and management attendees industries to discuss
issues of common interest. (Open to corporate
representatives of all industries)

Facilitator: Jim Lee, Executive Director, Travel Services
Benchmarking Network

EDUCATION SESSIONS

T206 Preparation, Not Panic “*

T207

THE LEARNING CENTER, BALLROOM LEVEL

Several airlines and hotels have already taken steps
to prepare for a pandemic such as avian flu. In this
session, leading suppliers from the airline and hotel
industry will describe measures they have taken and
plan to take to prepare for a pandemic such as Avian
Flu. This session offers a unique perspective on the
proactive measures that travel suppliers are prepared
to deploy to protect their own operations as well as
their customers, while informing travel managers

on preparations they should be seeking from other
suppliers to ensure the safety of their company and
its travelers.

Moderator: Bob Somers, Director, Corporate Sales,
Delta Air Lines

Presenter: Marty Pfinsgraff, Chief Operating Officer,
IJET Intelligent Risk Systems

Larry Wagy, Director of Health and Safety,
Northwest Airlines

Expanding the Travel Program
to Asia-Pacific — Part 2
HANOVER FG, EXHIBIT LEVEL

- This session will continue where
COMPLIVIENTS OF session T102 left off and focus

“(,élar(l)sn(iﬁ on the landscape of travel man-
g Travel agement in Asia-Pacific with
A particular emphasis on procure-

ment dynamics, travel fulfillment
practices and the expectations of business travelers
in the region.

Presenters: Lea MclLeod, Director, Travel and
Meeting Services, Hewlett-Packard Company
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Designed just for you.

SHELL FLAT SEAT

JAL's Shell Flat seat in Executive Class — Seasons was designed to make
your trip more relaxing. The attractive shell design gently wraps you
in a cocoon of privacy, creating an oasis of tranquility.

JAL EXECUTIVE CLASS

**SEASONS

Shell Flat seats available between New York (JL005/006)/Chicago (JL003/004/009/010)/San Francisco (JL001/002)/Los Angeles (JL061/062)/London (JL401/402)/
Paris (JL405/406/415/416)/Frankfurt (JL407/408)/Moscow (JL441/442) and Tokyo; and between Paris (JL437/438) and Nagoya.

High speed Wi-Fi Internet service is now available between New York (JL005/006)/London (JL401/402)/Chicago (JL003/004/009/010)* and Tokyo.
*Service is being gradually introduced on our Chicago route. Contact JAL for availability.

www.japanair.com

Schedules and equipment subject to change without notice.

Dream Skyward.J”L
A

JAPAN AIRLINES



ACTE PEER TO PEER GLOBAL NETWORKING

ACTE MasterCard Golf Challenge
SUNDAY, MAY 7, 8:00 AM - 1:00 PM

COMPLIMENTS OF '\ The ACTE MasterCard Golf
MasterCard Challenge took place at Bear’s
International Best in Atlanta. Bear's Best was

@m‘ ranked in Golfweek Magazine’s
2005 “Top 40 America’s Best New
Courses” and is the legacy of Jack Nicklaus' greatest designs
featuring replicated holes from Muirfield Village, Shoal Creek,
Castle Pines Golf Club, and Scotland’s Gleneagles.

p—

BEAR'S BEST ATLANTA

New Member/First-Time Attendee Reception

SUNDAY, MAY 7, 3:00 PM - 4:00 PM
REGENCY VI, BALLROOM LEVEL

ACTE Leaders will help you discover how to utilize your
ACTE member benefits and answer your questions about
the conference and other educational programming.

Welcome Reception
SUNDAY, MAY 7, 4:00 PM - 6:00 PM
GRAND HALL WEST, EXHIBIT LEVEL

COMPLIMENTS OF Please join your peers and the ACTE
Board of Directors for cocktails to
HYATT X
RE G /E\N v open the Solutions Showcase — the
Y ETYYTTITIRITITN forum for developing technology
/' for the global business community.

Opening Night Reception -
Peer to Peer Global Networking

SUNDAY, MAY 7, 8:00 PM - 10:00 PM
GEORGIA AQUARIUM

" Join your peers at the Georgia
Aquarium for an evening of lessons
learned and avenues for growth.
With over 8 million gallons of fresh
and marine water, and 100,000
animals representing 500 species
from around the globe — at the
new Georgia Aquarium, you

will see things you have never
seen before.

Luncheons

MONDAY, MAY 8, 12:00 PM - 1:00 PM
CENTENNIAL IV, BALLROOM LEVEL

COMPLIMENTS OF

TUESDAY, MAY 9, 12:15 PM - 1:15 PM
GRAND HALL WEST, EXHIBIT LEVEL

These special luncheons provide an opportunity to make
new alliances and rekindle old ones.

Coffee Breaks
MONDAY, MAY 8, 10:15 AM - 10:45 AM & 4:15 PM - 4:45 PM

TUESDAY, MAY 9, 10:15 AM — 10:45 AM & 2:45 PM - 3:15 PM
OUTSIDE HANOVER HALL, EXHIBIT LEVEL AND REGENCY BALLROOM,
. COMPLIMENTS OF  BALLROOM LEVEL

Carlson Enjoy refreshments with
Wagonlit your colleagues.
Travel
L

Dessert Break

MONDAY, MAY 8, 1:00 PM - 3:00 PM
GRAND HALL WEST, EXHIBIT LEVEL

After lunch, sample dessert while you have one last look
at solutions for your business in the Solutions Showcase.

Closing Night Reception
TUESDAY, MAY 9, 7:30 PM - 9:30 PM
CENTENNIAL 1V, BALLROOM LEVEL

COMPLIMENTS OF ~ Join your fellow conference
participants for cocktails and
Jd‘L food while networking with
friends, colleagues and leading
industry experts as you wrap
up your ACTE Conference experience and look forward to
the ACTE Asia-Pacific Regional Education Conference,
23-24 August 2006 in Singapore and ACTE Global
Education Conference, 22-24 October 2006 in Barcelona.

ATLANTA: MAY 7-9, 2006
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ACTE PEER TO PEER GLOBAL NETWORKING

ACTE Membership Booth

' The ACTE booth offers members
and non-members alike important
information on industry news and
association initiatives. Stop by and
pick up a number of “must have”
reports and publications. You will

also find information on new ACTE member benefits and

other ACTE events including our 2006 Asia-Pacific Regional

Conference to be held in Singapore, 23-24 August and our

2006 Global Education Conference in Barcelona to be held

22-24 October.

COMPLIMENTS OF

ACTE

GLOBAL

Shuttle Bus Schedule

" For your comfort and convenience,
complimentary shuttle bus service
is available for the Opening Night
Reception at the Georgia Aquarium
on Sunday, May 7 from the Hyatt

- * Regency Atlanta from 7:30pm -

8:30pm. Return transportation to the Hyatt will be provided

from 9:30pm — 10:30pm.

COMPLIMENTS OF

BostonCoacH'
A, srafsserivar ricle, Wrarklrik,

Thinking about going to Buckhead in Atlanta after the sessions
end on Monday, May 8? Let ACTE do the driving for you.
Buckhead has a reputation as Atlanta's most affluent and elegant
district — an area of gracious homes, shopping centers, as well
as some of the best restaurants. Transportation will be available
starting at 6:30pm from the Hyatt Regency Atlanta to Buckhead
(location in Buckhead to be determined) for all conference
attendees. Return transportation will be provided. Please
check at the ACTE Registration Desk for more information.

Vs

THE SPA AT PEACHTREE CENTER

The Spa at Peachtree Center is offering ACTE
Global Education Conference attendees a 15%
discount on all their spa services (except for
packaged services). Visit spa representatives on
Sunday, May 7 in the registration area to make
your appointment or enjoy a complimentary
chair massage. If you would like to reserve
your appointment time now, call 404-523-3833
and ask for the ACTE conference rate. The spa
is conveniently located adjacent to the Hyatt
Regency Atlanta.

ACTE GLOBAL EDUCATION CONFERENCE

NEW! International Business Lounge
REGENCY V, BALLROOM LEVEL

- The International Business Lounge
is a new feature to the ACTE
Global Education Conference
where attendees can relax and
check their e-mail. There will be
~ ~ wireless internet access and printers
available along with comfortable chairs and couches for you to
sit and work. Scandinavian Airlines will be showcasing their
new Flatbed which is available on business class flights.

COMPLIMENTS OF

SAS

Scandinavian Airlines

NEW! Refreshment Zones

- Four Refreshment Zones will be
strategically located throughout the
conference. Look for a zone near

LR registration, education sessions,

q:.--_;;:) s general sessions and the Solutions

G Showcase. Please enjoy complimen-
tary Coke, Diet Coke, Sprite, and

- Dasani Water.

COMPLIMENTS OF

NEW! Spotme Technology

To allow for improved networking,
we are offering new delegate
technology in Atlanta. Spotme is
a delegate communications device
and an audience response system.
- It is similar to a blackberry/palm
- pilot, and includes conference
information, allowing you to
find and identify other delegates,
arrange meetings, and send ad
hoc messages to other attendees
during the conference.

COMPLIMENTS OF

Caring more about you

COMPLIMENTS OF

sp:tme

Travel Desk

COMPLIMENTS OF - Hogg Robinson travel consultants
will be available at the HRG
Concierge/Travel Desk, in the con-
H {G ference registration area, to answer
any travel related questions you
may have about Atlanta. The Hogg
Robinson travel consultants will provide support for delegates
with their travel arrangements, and also have knowledge of
local tours, restaurants, sightseeing, etc. around the city.



People Radar? Spotting?
Events are not the way they used to be.

Did participants ever tell you that networking should be better?

With Spotme you meet the people you really want to meet. You know who is
coming and how to find them. You go to the sessions you have registered for.
You vote wirelessly. You take home electronic business cards.

And finally you check the smiley faces in the post-event survey - directly on
your Spotme device.

Gone are the days of namebadge-gazing and guesswork: www.spotme.com




worldspan.com

IN THE BUSINESS OF
TRAVEL TECHNOLOGY,

NO Oone SUItS
you better than

worldspan.

When you partner with Worldspan, you are empowered by cohesive technologies
from the leader in Web-based travel e-commerce. We outfit corporations and travel
agencies with Worldspan Trip Manager® XE, a leading travel management solution
tailor made to increase your efficiency and lower travel-related costs. Business
travelers book trips online with ease—while you control spending with tools
recognized globally as trendsetters in corporate travel technology.

CHOOSE TRAVEL SOLUTIONS DESIGNED JUST FOR YOU

Visit us today at booth 101.

. —
werldsran.

©2006 Worldspan, L.P. All Rights Reserved. Worldspan and all other Worldspan marks identified with a ® or SM

contained herein are either registered marks or service marks or trademarks of Worldspan, L.P. throughout the world.



INFORMATION SERVICES

Conference Site and Accommodations

HYATT REGENCY ATLANTA
265 Peachtree Street NE
Atlanta, GA 30303
Phone: 1-404-577-1234
Fax: 1-404-588-4137

http://www.atlantaregency.hyatt.com

Special Thanks

The Association of Corporate Travel Executives (ACTE)
wishes to express its appreciation to the city of Atlanta
for making the 2006 ACTE Global Education Conference
a truly memorable experience.

We would also like to acknowledge the staff of the Hyatt Regency
Atlanta, for their efforts, enthusiasm and professionalism.

From all of us at ACTE — Thank You Atlanta!

Pocket Agenda

COMPLIMENTS OF Your Pocket Agenda is an easy

carry guide that contains important
information about “must see”
events and conference attractions,
including: entertainment and
activities; as well as a listing of
education sessions and their locations.

LaSalle Bank

ABN AMRO

Hotel Keycards
COMPLIMENTS OF

FINDING NEW WAYS

\ Hotel keycards will be provided
at hotel check-in.

Lanyards
COMPLIMENTS OF

AirPlus

INTERNATIONAL

1 Lanyards will be provided with
the conference material.

Press Room

All media registrants are encouraged to visit the Press Room,
located in Chicago B, where they will receive daily conference
updates, hear special announcements by sponsors and
exhibitors, and have the opportunity to schedule interviews
with a variety of speakers and business travel experts. The
Press Room will be available from 7:00am through 6:30pm
on Monday and 7:00am through 5:00pm on Tuesday.

Continuing Education Credits—Meeting
Professionals

Over the past few years more and more meeting planners have
joined the Association of Corporate Travel Executives (ACTE)
to take advantage of our education program. You may now be
able to obtain credit for taking part in ACTE's education ses-
sions. Several of our courses and sessions may earn you credit
towards your Certified Meeting Professional (CMP) education
requirements for certification and recertification. Take the proper
steps toward a highly visible meeting professional career by
attending these sessions and earn credits toward your future.

To apply for credits, visit www.conventionindustry.org.

Conference Tote Bag

COMPLIMENTS OF " Pickup up ACTE's complimentary
v conference tote. You will find the
nwa. information-packed conference
program, and other important
conference materials.

[ ] .+. L]

KLV

Conference Daily
COMPLIMENTS OF

- Available each morning, the
ACTE Conference Daily provides
you with information on sessions
that you may have missed.

Highlighting the prior day’s major

: ~ events, the Conference Daily

recaps keynotes, general session announcements, and other

conference information.

ATLANTA: MAY 7-9, 2006
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ACTE ASIA-PACIFIC REGIONAL EDUCATION CONFERENCE

For more information, please visit http://www.acte.org/events/aspac_2006/index.shtml.

Singapore

BALANCING ACT:
GLOBAL vs. LOCAL

KEYNOTE PRESENTATION SPECIAL PRESENTATION
Report Card on Globalisation Travelling Against the

Dr. Frank-Jurgen Richter Traffick of Human Cargo
Former Director, World Economic Forum Tom Ehr, Executive Director,
Asia Affairs and President, Horasis MTV Europe Foundation

HL\C’ I ‘E ASSOCIATION OF
CORPORATE TRAVEL
G L OB AL EXECUTIVES

THE ACTE GLOBAL EXCHANGE PROGRAM

ACTE would like to congratulate Yves Galimidi, Global Travel
Purchaser, IKEA - IMS, and Roman Neumeister, Global Supplier
Contracting Manager, Business Travel International, who have been
chosen to participate in this program in Atlanta due to their vested
interest in the U.S. market and their demonstration that they are
actively working with their counterparts in this region.

The ACTE Global Exchange Program for Atlanta is taking place
through the generous support of British Airways (BA), Scandinavian
Airlines (SAS) and The Hyatt Regency Atlanta.

To learn more about the ACTE Global Exchange Program and ACTE’s
demonstrated commitment to bringing corporate travel industry pro-
fessionals from around the globe together to exchange ideas and
innovations, please visit http://www.acte.org/events/global_exchange.shtml.




L s

Strategic'Travel Management:
Bndgmg the Cost-Value Gap

ACTE Global Education Conference
22-24 October 2006

AC' I ‘E ASSOCIATION OF
CORPORATE TRAVEL

G L OB AL EXECUTIVES

Over 25 educational sessions will focus on how to capture savings
from your supply chain without sacrificing value, including:

Business Intelligence Trends

Total Cost of Ownership

Changing IATA/BSP Regulations and Alliance Contracting

Conference Highlights Include:

Workshop on organisational change developed by INSEAD, one of the world’s most
innovative and influential business schools

Keynote speakers from the World Economic Forum, Yahoo! and the European Commission
Unparalleled networking opportunities

Special Offer

Register by 15 June and get €50 off the registration fee.
Use PROMO CODE BARACP.

Visit www.acte.org for more information and to register online.



Solutions Showcase DIRECTORY

ACTES’ Solutions Showcase is a forum for developing technology
for the global business travel community. The Solutions Showcase,
designed as a hands-on learning experience, is your opportunity
to see the latest technology, business products, and services and
promises to be better than ever before! Find out which products
allow you to optimize your travel spend, increase the value of
your corporate travel data, facilitate decision making related to
travel purchasing, and much more!

The iPod, the ultimate in user friendly on demand technology,
provides the perfect icon for this year’s Solutions Showcase
where a variety of business process automation tools offer
“individual, integrated, interactive” solutions to your greatest
business challenges. Stop by for your chance to win an iPod
and other great prizes donated by our participating companies.

GRAND HALL WEST, | COMPLIVENTS OF
EXHIBIT LEVEL

Sunday, May 7th

4:00pm - 6:00pm GetThere
Monday, May 8th X ersviﬁ'e%gty

1:00pm - 3:00pm

If your organization is interested in exhibiting in the Solutions Showcase at the ACTE Asia-Pacific Regional
Education Conference in Singapore, 23-24 August 2006 and the ACTE Global Education Conference in Barcelona,
22-24 October 2006 sign up online today at www.acte.org — Space is Limited.
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AIRPLUS INTERNATIONAL
BOOTH NO: 501/503

AirPlus International is a global leader in business travel payment solutions, offering central payment
accounts, corporate cards and online management tools. AirPlus specializes in intelligent solutions for
all areas of the business travel process, enabling companies to manage their travel more efficiently and
cost-effectively. More than 29,000 companies worldwide rely on the expertise of AirPlus International
to optimize their travel expense management programs. With AirPlus, corporations around the globe
gain greater control over travel spending, travel managers can better measure and analyze all travel
expenses, and travelers enjoy the flexibility and convenience they demand. AirPlus is the only travel
payment company that delivers the detailed data and sophisticated tools necessary for true travel
expense management.

AMADEUS
BOOTH NO: 505/507

Amadeus is the chosen technology partner for providers, sellers, and buyers of travel. The company pro-
vides distribution, IT and point-of-sale solutions to travel providers (airlines, hotels, car rental
companies, railway companies, ferry lines, cruise lines, insurance companies and tour operators), trav-
el sellers (travel agencies) and travel buyers (corporations and travelers). The leading provider of IT
solutions to the travel and tourism industry worldwide, Amadeus maintains customer operations in 75
countries covering more than 215 markets. As the global leader in online travel technology and corpo-
rate travel management solutions, Amadeus powers the websites of over 1,000 corporations. Amadeus
e-Travel Management is an online travel booking solution that helps corporations manage travel policies
more efficiently. Amadeus and its partners enable corporations to integrate all the elements of their glob-
al travel programs, into one easy-to-use and easy-to-administrate solution. For more information, visit
www.amadeus.com.

BANK OF AMERICA
BOOTH NO: 200/202

Travel and expense reporting is serious business and no one knows that better than Bank of America.

As the second largest bank commercial card issuer in the U.S, Bank of America continues to expand and
enhance travel card solutions to help our customers with their travel and entertainment needs.

Bank of America’s upgraded T&E solution, backed by Concur Technologies, automates the travel and
entertainment expense management and reimbursement processes. The solution reduces the time and
cost involved in tracking, reconciling and managing travel and entertainment (T&E) expenses. It elim-
inates paper expense reports, employs flexible business rules to control T&E expenses, and facilitates
expense reporting audits to ensure compliance with business policies and government regulations.

The Concur T&E expense reporting, paired with our Travel Card program delivers a complete package
perfectly suited for Global 1000 companies, offering the flexibility needed to meet your complex
expense reporting and internal compliance requirements.

ACTE GLOBAL EDUCATION CONFERENCE

INTERNATIONAL

AirPlus International
225 Reinekers Lane
Alexandria, VA 22314
United States

Contact

Amy Padgett
Communications Manager
1-703-373-0947 Phone
1-703-373-5347 Fax
apadgett@airplus.com
www.airplus.com

dMADEUS

Your technology partner

Amadeus

9250 NW 36 Street
Miami, FL 33178
United States

Contact

Marty Denning

Director, Marketing and

Business Development

e-Travel, the e-Commerce Division
1-781-839-1147 Phone
1-781-522-9900 Fax
mdenning@amadeus.com
www.amadeus.com

Bankof America _
<

Bank of America
101 S Tyron Street
Charlotte, NC 28255-0001
United States

Contact

Lawrence R. Andress Jr.

SVP, Card Sales Manager
1-704-386-2889 Phone
1-704-386-0380 Fax
Lawrence.r.andress_jr@bankofamerica.com
www.bankofamerica.com



HCE'I travel

BCD Travel

Americas Headquarters
1055 Lenox Park Boulevard
Atlanta, GA 30319

United States

Contact

Beth Penland

Director Product & Brand Management
1-404-840-9146 Phone
Beth.penland@bcdtravel.com
www.bcdtravel.com

BMO 9 Financial Group

BMO Financial Group
3300 Bloor Street West CT6
Toronto, ON M8X 2X3
Canada

Contact

Sandy Martins

Marketing Assistant
1-416-232-8232 Phone
1-416-232-8320 Fax
Sandy.martins@bmo.com
www.bmoeps.com

Carlson
Wagonlit
Travel
L’ g

Carlson Wagonlit Travel
701 Carlson Parkway
Minneapolis, MN 55459-8208
United States

Contact

Shannon Coughlin

Director, Corporate Communications
1-763-212-2147 Phone
1-763-212-2409
scoughlin@carlsonwagonlit.com
www.carlsonwagonlit.com

BCD TRAVEL

BOOTH NO: 410/412

As the first global travel logistics company, newly launched BCD Travel has a single focus - to simplify
and streamline the corporate travel process within your organization.

Using smart technology, actionable intelligence, and strategic service solutions, we operate within every
channel in the travel supply chain to maximize productivity and savings to help our customers make
cost-effective decisions and drive out inefficiency.

BCD Travel leverages a unified global network, anchored by wholly-owned locations in key business
markets, to help companies manage and control the movement of their people, information and
resources. \We operate in 96 countries, with US$12 billion in annual sales and a worldwide workforce
in excess of 12,000.

From the traveler seeking a simple, efficient travel and service purchasing experience, to security and
procurement directors extracting data on-demand for critical business decisions, BCD Travel eliminates
the need to manage multiple tools, systems and suppliers to get the job done.

BMO FINANCIAL GROUP
BOOTH NO: 111

BMO ePurchasing Solutions, a division of BMO Financial Group (BMO), ranks as one of the top 10
providers of commercial card payment solutions in North America and is the only major provider to
operate on a secure proprietary system allowing for greater responsiveness, flexibility and customiza-
tion. BMO Financial Group is one of the largest financial services providers in North America. With
average assets of more than $258 billion, BMO provides a broad range of corporate, investment bank-
ing, wealth management and retail banking products and solutions. In the United States, clients are
served through Harris Nesbitt®t an integrated full-service mid-market investment and corporate bank,
capitalizing on industry specialties and distinctive capabilities.

CARLSON WAGONLIT TRAVEL
BOOTH NO: 311/313

Clients demand, more than ever, advanced solutions around corporate travel management. CWT pro-
vides a flexible line of services and solutions to meet the diverse needs of corporations around the world:
no matter the size, culture, or market. Under intense pressure and focus specifically are: 1) safety and
security and 2) program optimization.

CWT provides timely, accurate information to locate travelers and modify itineraries as necessary. With
best-in-class technology and unmatched business travel expertise, CWT can provide—and integrate
with-the tools and systems clients need to cost effectively monitor risks, protect employees and other
assets, and respond to crises.

CWT enables clients to maximize their program in three key areas: service, security and savings. While
savings is often the leading priority, many CWT clients are achieving their savings target and much
more. Stop by and see why CWT leads the marketplace as a global authority in enabling this key per-
formance driver for your program.

ATLANTA: MAY 7-9, 2006
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CONCUR TECHNOLOGIES, INC.
BOOTH NO: 402

Concur Technologies, Inc. is the world’s leading provider of on-demand business services that automate
Corporate Expense Management (CEM). Concur’ integrated suite of on-demand CEM services — which
includes the industry-leading Cligbook Travel and Concur Expense Service — helps organizations control
spending and drive the costs out of the expense reporting and corporate travel booking processes, while
providing enhanced visibility and actionable expense analysis.

Concur' services reach millions of employees across thousands of organizations around the world —
streamlining business processes, reducing operating costs and improving internal controls and empowering
companies to apply greater insight into their spending patterns. More information about Concur is
available at www.concur.com.

CORNERSTONE INFORMATION SYSTEMS
BOOTH NO: 112

The ability to do twice the work in half the amount of time is what Cornerstone Information Systems
brings to its clients. Offering a wide range of travel technology products, hosted technology services
and end-to-end technology consulting, Cornerstone handles the technology side of the travel business
S0 its customers can focus on their core competencies with the passion and drive that leads to success.
Their leading products include the iQCX for reservation management and iBank for Internet-based
reporting needs.

As a professional services company, Cornerstone helps travel management companies, corporate travel
departments, airline and global distribution systems work to their fullest and most profitable potential.
Founded in 1992, Cornerstone Information Systems is a privately-held company based in Bloomington,
Indiana with offices in eight locations worldwide. Further information about the company is available
at www.ciswired.com.

DINERS CLUB INTERNATIONAL
BOOTH NO: 310

Diners Club is a premium global brand with a rich heritage as the world’s first multi-purpose charge card
and is comprised of a global network of 73 business units covering more than 200 countries. As a leader
in expense management, Diners Club understands the importance of having a strong partner and fresh
strategy to take control of business spending.

Our products offer the flexibility to meet complex business objectives, deliver functionality and infor-
mation to control expenses, increase productivity and maximize company profitability.

Diners Club is the smart payment choice for mid-to-large corporations, individual business people and
professionals. It is the only card/payment solution provider that combines a superior product package,
unsurpassed service and award winning rewards with enhanced MasterCard acceptance.

With our expertise and assistance, effectively managing an expense management program on a day-to-
day basis becomes easy. Diners Club is committed to helping organizations build best-in-class programs
worldwide.

ACTE GLOBAL EDUCATION CONFERENCE
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concurs

TECHNOLOG GIES

Concur Technologies, Inc.
18400 NE Union Hill Road
Redman, WA 98052

United States

Contact

Jerame Thurik

Director, Market Development
1-425-895-5750 Phone
1-425-702-8828 Fax
jeramet@concur.com
WwWw.concur.com

l
’\Oé/%orne(stone
information systems

Cornerstone
Information Systems
304 W. Kirkwood Avenue
Bloomington, IN 47404
United States

Contact

Alan Minton

Vice President, Marketing
1-812-269-0014 Phone
aminton@ciswired.com
www.ciswired.com

o

Diners Club International
8430 W Byrn Mawr Ave.

Chicago, IL 60631

United States

Diners Club
International

Contact

James Kagi

Manager, Industry Alliances
1151 Eagle Dr #362
Loveland, CO 80537
1-970-593-0525 Phone
1-970-593-0637 Fax
james.kagi@citigroup.com
www.dinersclubus.com



% Expedia

Corporate Travel

Expedia Corporate Travel
3150 139th Avenue, SE
Bellevue, WA 98005

United States

Contact

Bridgette Christiansen

VP of Sales
1-866-328-0110 Phone
bchristiansen@expedia.com
www.expediacorporate.com

FARELOGIX"

Farelogix

790 NW 107th Avenue
Suite 310

Miami, FL 33172
United States

Contact

David Cerino

Chief Marketing and Product Officer
1-305-552-1436 Phone
1-312-305-3939 Fax
dcerino@farelogix.com
www.farelogix.com

GE Corporate Payment Services

GE imagination at work

GE Corporate Payment Services
4246 South Riverboat Road

Salt Lake City, UT 84123

United States

Contact

Wendy Circuit-Stoev

Marketing Specialist
1-801-517-5357 Phone
1-866-283-1263 Fax
wendy.stoev@ge.com
www.gebusinessmarketplace.com

EXPEDIA CORPORATE TRAVEL
BOOTH NO: 210

Expedia Corporate Travel is the No. 1 on-demand, full-service travel agency based on the total number
of customer bookings through a single source including online and agent assisted. As part of Expedia,
Inc., one of the world’s leading travel services companies and the third largest travel agency in the United
States, Expedia® Corporate Travel brings together the best of technology and corporate support in a sin-
gle-source solution that drives down costs. Business travelers have access to specialized tools that also
allow companies to take advantage of rich management and reporting features.

FARELOGIX
BOOTH NO: 511/513

Farelogix is a leading provider of lower-cost, multi-source distribution and independent faring technol-
ogy to the global travel industry. The company’s FLX platform aggregates content from all four major
Global Distribution Systems, airline direct connections, private/corporate fares, internet fare, and con-
solidators. The powerful sophisticated pricing technology and business rules engine enables
comparative shopping across sources. The FLX platform insulates corporations and travel management
companies from changing industry dynamics without operational disruption coupled with simultane-
ously providing travel suppliers huge distribution cost savings. Farelogix counts among its customers
some of the largest travel companies in Canada and the United States including Navigant International,
American Express, and Carlson Leisure Group Services.

GE CORPORATE PAYMENT SERVICES
BOOTH NO: 212

GE - Corporate Payment Services offers corporate Travel, Purchasing, Fleet and stored value card pro-
grams to help companies manage procurement, travel, vehicle and other expenses. Accepted at 24
million locations, our MasterCard® products offer sophisticated controls, communication tools, com-
prehensive reporting and GE “best practices” to support your policies and processes. Our solutions
feature web-based systems for cardholder inquiry, program administration and reporting. From a
rewards program that drives cardholder satisfaction, to online exception reporting that supports policy
compliance, to e-settlement solutions for AP and procurement systems, our solutions streamline your
program management. For information, email slcmarketing@ge.com, call (800) 554-0581 or visit
www.gebusinessmarketplace.com.

ATLANTA: MAY 7-9, 2006
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GELCO EXPENSE MANAGEMENT
BOOTH NO: 103

Gelco Expense Management is a global provider of business expense management solutions. Gelco offers
a full range of services including expense reporting, payment and reimbursement, audit, reporting and
analysis, fraud control and receipt management. Gelco offers clients a totally outsourced suite of servic-
es that not only tracks and processes expenses, but also provides the consultation and administrative
support needed to gain greater control of travel and entertainment expenses.

Gelco has worked with thousands of clients ranging in size and industry for decades. In over 150 coun-
tries, Gelco annually manages millions of expense reports and makes billions of dollars in T&E
reimbursements on behalf of our clients.

GETTHERE & TRAVELOCITY BUSINESS
SPONSOR: 500

GetThere is the world’s leading online corporate travel reservation technology, surpassing $6.3 billion in
gross travel bookings in 2005. An established innovator in the global travel arena, GetThere enables
global corporations and government agencies to provide a convenient way for employees to book trav-
el and plan meetings online while significantly reducing costs. GetThere’s advanced technology works
with all major global distribution systems (GDS) and all travel management companies. More than
3,000 corporations, including a majority of Fortune 200 companies that have online booking sites, use
GetThere. More information is available at www.getthere.com.

Travelocity Business is a full-service corporate travel management company that helps companies easi-
ly manage travel and reduce costs, while providing more choices to travelers. Travelocity Business
combines the savings and convenience of online with the full service of dedicated agents available 24/7.
Companies can cut travel costs through flight deals, Web fares, hotel discounts and reduced service fees
— with average business airfare savings of 35%* or $185* per trip. (see web site for details)

Travelocity Business combines the expertise, service and travel choices of Travelocity® with corporate
experience gained from serving more than half of the Fortune 200 companies. For more information,
companies can visit www.travelocitybusiness.com.
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lco

Expense
Management

Gelco Expense Management
1700 Prairie Lakes Drive

Eden Prarie, MN 55344

United States

Contact

Mike Ciccolella

Market Development
1-866-964-7500 Phone
gelcosales@gelco.com
www.gelcoexpense.com

GetThere

GetThere

3150 Sabre Drive
Southlake, TX 76092
United States

Contact

Bev Heinritz

General Manager
1-682-605-5655 Phone
1-682-605-0354 Fax
salesreply@getthere.com
www.getthere.com

*’“ travelocity

* business®

Travelocity Business
3150 Sabre Drive
Southlake, TX 76092
United States

Contact

Ellen Keszler

President

1-888-824-9669 Phone
1-682-605-0355
sales@travelocitybusiness.com
www.travelocitybusiness.com



“One’s destination
IS never a place but
rather a new way
of looking at things.

Henry Miller

A fresh approach to getting the best out of your consultancy, expense management, and conference,
corporate travel expenditure has arrived. Hogg event and meetings management.

Robinson has created the HRG worldwide network. . .
And our traveler tracking service makes sure your

HRG brings a new way of seeing, new ways of working important travelers are always efficiently looked
and new ways of delivering superior corporate after wherever they roam.

services to companies across the world. At HRG we are dedicated to making sure your company

gets maximum value from your corporate travel
budget. Seeing every destination as a new opportunity.

We always aim to go further. Our award-winning travel
management and fulfillment services are just the start.
Locally and globally we offer proven expertise in a If you'd like to see more of what we do, or you'd like

range of corporate travel related services including us to contact you, simply visit www.hrgworldwide.com

www.hrgworldwide.com Corporate Services

HOGG ROBINSON GROUP
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HI-MARK SOFTWARE

BOOTH NO: 409

Hi-Mark Software provides global data consolidation, web-based reporting and contract management
services to Corporate Travel Departments around the world. We implement customized technology
solutions to fit a Corporation or Travel Management Company’s needs for strengthening all financial pro-
files and provide a global picture of all spend.

Hi-Mark Software is the proven leader in Data Management providing private, secure methods of data
transfer and consolidation of Travel, Credit Card, and T&E Data. Our WebMan Internet distribution tool
provides managers unlimited access to a variety of reports that quickly run to multiple formats. We also
offer Pre-Trip reporting for traveler security and policy compliance.

HRG (HOGG ROBINSON GROUP)
BOOTH NO: 211/213

As an award winning global corporate services company, HRG (Hogg Robinson Group, formerly trading
as BTI, Sea Gate Travel Group and Robustelli World Travel) delivers business travel related technologies
and services that reflect our commitment to customized travel management solutions for our clients.
Our proactive consulting department utilizes leading-edge technologies to ensure our clients receive
actionable business intelligence, achieve disciplined cost management and have the peace of mind that
their travelers are safe, secure and always receive completely personalized service and support.

Among the technology tools we employ to create customized solutions for our clients are:

= Web Reporting: our customized reporting application reports on live data rather than an export-
and-report system.

= Online Crisis Management: a flexible, confidential, secure tool that enables travel managers to locate
travelers in a time of crisis.

= Spendvision: automated multi-language, multi-currency, online expense management that is safe,
efficient and accurate.

Visit the HRG booth and allow us to demonstrate how we can benefit your organization.

IJET INTELLIGENT RISK SYSTEMS
BOOTH NO: 100/102

IJET Intelligent Risk Systems is a leader in travel risk management technology and integrated emergency
response services. Since 1999, IJET has helped 400 of the world's largest multinational organizations to
cost-effectively mitigate global risks, reduce corporate liability and successfully prepare for and respond
to crises. IJET's patented Worldcue® system integrates world-class intelligence with unmatched tech-
nology to help organizations monitor and assess threats relative to facilities and assets, track and
communicate with employees, and deploy emergency response services throughout the world at a
moment's notice. IJET's diverse and experienced intelligence analysts speak a combined 23 languages
and work around the clock to monitor changing conditions worldwide and deliver timely, actionable
intelligence to clients. This enables our clients to make pertinent, informed decisions across all classes
of risk.
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HI-P"J.KH.
EAFTWANE

Hi-Mark Software

5905 Windward Parkway, Lower Level
Alpharetta, GA 30005

United States

Contact

Michael Griffin

Global Vice President
1-888-644-6275 ext. 13 Phone
1-770-993-4414 Fax
mgriffin@himark.com
www.himark.com

HRG

Hogg Robinson Group
370 King Street West

Suite 700

Toronto, ON M5V1J9

Canada

Contact

Alanna Woods

1-416-593-3620 Phone
1-416-593-7158 Fax
Alanna.woods@hrgworldwide.com

INTELLIGENT
RISK SYSTEMS

IJET Intelligent Risk Systems
910F Bestgate Road

Annapolis, MD 21401

United States

Contact

Bernie Clark

Director of Marketing & Communications
1-410-573-3860 Phone
clarkb@ijet.com

www.ijet.com
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International SOS
3600 Horizon Boulevard
Suite 300

Trevose, PA 19053

Contact

Patti Cullen

Meeting/Event Planning Manager
1-215-942-8049 Phone
1-215-942-8299Fax
patricia.cullen@internationalsos.com
www.internationalsos.com

jetBlue

AIRWAYS'

JetBlue Airways
118-29 Queens Boulevard
Forest Hills, NY 11375
United States

Contact

Leah Britton

Coordinator Sales
1-718-709-2053 Phone
1-718-709-3621 Fax
Leah.britton@jetblue.com
www.jetblue.com

-

< 1os

online travel & expense

INTERNATIONAL SOS
BOOTH NO: 400

International SOS is the world’s leading provider of medical assistance, international healthcare, securi-
ty services and outsourced customer care. With 4,000 professionals operating in 60 countries, we help
organizations manage the health and safety risks facing their travelers, global workforce and customers.

JETBLUE AIRWAYS
BOOTH NO: 512

In the six years since its launch, JetBlue Airways has focused on creating a new airline category — a value
airline with values. Based out of New York City, the low-cost carrier currently serves 34 destinations with
more than 410 flights daily. Onboard JetBlue, customers enjoy roomy leather seats and 36 channels of
free DIRECTV® programming (b), the most live TV available on any airline. On flights longer than two
hours, a selection of first-run movies and bonus features from FOX InFlight™ is also available. JetBlue
offers customers generous brand name snacks and beverages, including freshly brewed Dunkin’ Donuts
coffee, and delicious wines selected by the airline’s Low Fare Sommelier, Josh Wesson from Best Cellars.
With JetBlue, all seats are assigned, all travel is ticketless, all fares are one-way, and an overnight stay is
never required. To learn more about advantages of corporate travel with JetBlue, contact the
CompanyBlue desk at 1.888.jetblue prompt 3 or www.jetblue.com.

KDS
BOOTH NO: 302

KDS

969G Edgewater Boulevard
Suite 780

Foster City, CA 94404
United States

Contact

Steve Culores
1-650-345-6565 Phone
sculores@kds.com
www.kds.com

KDS offers the market’s reference end-to-end ASP software solution, spanning online travel self-book-
ing, travel policy definition and enforcement, as well as the automated processing of travel expenses. In
addition to traditional CRS suppliers, KDS offers extensive access to airlines, cars, railways and hotels,
ensuring optimized pricing and up-to-the-minute inventory. KDS Professional Services guide customers
through the best practices to ensure their complete project success. Founded in 1994, KDS is a GDS and
Travel Management Company independent enterprise whose offices are located in France, Germany, the
United States and the United Kingdom.

For more information, visit www.kds.com.
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MASTERCARD INTERNATIONAL
BOOTH NO: 508

MasterCard Smart Data OnLine™ (SDOL) is a global, Web-based reporting application that helps your
company seamlessly organize, consolidate, analyze and manage financial data from cards, cash transac-
tions and other MasterCard card programs.

Smart Data OnLine reporting is designed to meet your company’s specific needs. View details such as
hotel chain spending, airline flight legs, and car rental information to determine how money is being
spent. With a clear picture of spending patterns, volume, and frequency you'll have an essential tool for
identifying cost-saving opportunities.

Smart Data OnLine is available in 14 languages and has an impressive client list, including some who
are benefitting from its extensive multinational capabilities. In conjunction with the MasterCard Global
Data Repository™ and the MasterCard Enhanced Data™ program, Smart Data OnLine offers a solution
rich in content and functionality, contemporary in look and feel and unsurpassed in reliability.

ONVANTAGE
BOOTH NO: 411

With the largest number of corporate spend management programs in place, OnVantage is the leading
provider of meetings technology enabling corporations to plan, procure, and manage their meeting-
related expenditures. Using OnVantage MeetingView, corporations can analyze their meeting
expenditures, source more efficiently, designate preferred suppliers and consolidate their meeting volume
for better rates and concessions on transient travel.

More corporations select OnVantage as their meetings technology provider than any other. Our client
base includes 3 of the Big 4 Accounting firms; leading pharmaceutical companies like Pfizer, J&J, Abbott
Labs, Novartis; leading financial services companies like Citigroup, AlG, Washington Mutual, Prudential
as well as household names like Starbucks, Nike, Caterpillar and more.

For inquiries, please email meetingviewsales@onvantage.com or call 408.562.1090.

ORBITZ FOR BUSINESS | TRAVELPORT | GALILEO
BOOTH NO: 201/203

Orbitz for Business | Travelport is the provider of choice in corporate travel, partnering with clients to
transform their travel experience through superior content, products and service. The organization fea-
tures a portfolio of solutions to meet corporations’ varying travel needs, including Orbitz for Business
and Travelport online travel management solutions. Orbitz for Business was the first full-service Internet
travel management program and offers companies an easy-to-use, ready-to-go solution with a familiar
user experience that generates naturally high employee adoption. Travelport is a global full-service
provider of strategic services ideal for companies seeking high flexibility and control over their travel
programs and policies.
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MasterCard International
2000 Purchase Street

Purchase, NY 10577

United States

Contact

Douglas Kyle

Vice President
1-914-249-3166 Phone
Douglas_kyle@mastercard.com
www.mastercard.com

\*b-
OnVantage®

OnVantage

3920 Freedom Circle
Suite 200

Santa Clara, CA 95054
United States

Contact

Mike Hallmark

Director of Sales
1-404-228-1661 Phone
1-404-526-3386 Fax
mhallmark@onvantage.com
www.onvantage.com

GRBITZ =

Travel@ORQ

Orbitz for Business | Travelport
200 South Wacker Drive

Suite 1900

Chicago, IL 60606

United States

Contact

Carrie Merritt

Marketing Manager
1-312-260-8280 Phone
1-312-894-5070 Fax
Carrie.merritt@orbitz.com
www.cendantcorporatetravel.com



Priority Pass

5204 Tennyson Parkway
Suite 500

Plano, TX 75024

United States

Contact

Jennifer Archer

Marketing Director
1-972-535-0318 Phone
1-972-535-0284 Fax
jarcher@prioritypassusa.com
www.prioritypass.com

®
the global travel company

RADIUS - the global

travel company

4330 East-West Highway, Suite 1100
Bethesda, MD 20814

United States

Contact

Gregg Cothern

Vice President, Multinational Corporate
Sales, The Americas

1-301-941-0342 Phone
1-301-718-4290 Fax
gcothern@radiustravel.com
www.radiustravel.com

PRIORITY PASS
BOOTH NO: 413

Turn Airport Time into Your Time. Established in 1992, Priority Pass is the world's largest independent
airport lounge access program. With more than 450 lounges located in 80 countries and 245 cities, busi-
ness travelers have the flexibility to work or relax in a quite environment regardless of airline flown or
class of ticket. Partnering with the major US and International Airline Lounge programs, Priority Pass
represents your universal airport lounge access. Equipped with all of your business center amenities so
you can:

e Check email & access the internet

* Make telephone calls

* Host business meetings

= Work on crucial business documents while waiting for your flights

Joining Priority Pass helps you remain productive while on the road. Visit www.prioritypass.com, select
the membership plan that fits your travel needs and Turn Airport Time into Your Time!

Any Airline. 450 Clubs. One Membership.

RADIUS - THE GLOBAL TRAVEL COMPANY
BOOTH NO: 509

RADIUS - the global travel company, is one of the world’s largest travel management companies with
combined annual sales of over $19.4 billion (USD). RADIUS is comprised of 95+ shareholder agencies
in 80+ countries around the world with over 5,400 travel agency locations. RADIUS delivers outstand-
ing personal service backed by the most compelling technology on the market. Thanks to pioneering
collaborations with partners such as Amadeus and TRX, the RADIUS Global Technology Platform uni-
fies processes and offers our global agency network a fully integrated end-to-end solution, enabling
them to provide their multinational corporate clients a wealth of local services and focus together with
the cost efficiencies of a global platform with unique content.

The RADIUS Wheel is a revolutionary point-of-sale tool that reduces travel costs and increases corpo-
rate performance with preferred suppliers by offering alternatives based on pre established guidelines
set by clients.

RADIUS Self Book is a browser-based application powered by Amadeus that enables the corporate trav-
eler to log in at any time and any place that every booking complies with corporate policy, preferred
suppliers and negotiated rates.

RADIUS Global Reporter is a browser-based statistical analysis tool powered by Amadeus that provides
online access to real time statistics and consolidated travel information for RADIUS travel management
agencies and their clients.
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REARDEN COMMERCE
BOOTH NO: 300

Rearden Commerce provides the world's largest online marketplace for services of all kinds. Using the
Rearden solution, employees can purchase services from a trusted network of over 130,000 global serv-
ice suppliers based on personal preferences and company policies. The Rearden solution is the only
one-stop shop for business services including travel, dining, event tickets, package shipping, audio/web
conferencing, and more.

The Rearden Personal Assistant provides seamless integration within an employee’s day-to-day work-
flow, including devices and personal productivity applications. Optimized for large and medium
enterprises, the easy-to-use solution empowers corporations to transparently enforce policies at the
point of purchase and take advantage of preferred suppliers and negotiated discounts. Employee pro-
ductivity dramatically increases and companies reduce costs by curbing maverick spend across the
organization. Some of the Rearden customers experiencing these significant benefits include Motorola,
Whirlpool, GlaxoSmithKline, and JDS Uniphase. For more information, visit www.reardencommerce.com.

ROSETTA STONE
BOOTH NO: 510

Rosetta Stone is the number one language-learning software in the world, used successfully by corpora-
tions around the globe. Our award-winning Dynamic Immersion™ method taps the same skills we used
to learn our first language, making language learning easy and efficient. Available in 30 different lan-
guages — including English, Spanish, Chinese, Japanese, Hindi and Korean — Rosetta Stone provides
access to languages spoken by more than 90% of the world's population all on one platform. We deliv-
er Rosetta Stone in a variety of formats: integrated into your Learning Management System, on the
Internet through our Web Portal, installed on your network, or as a stand-alone CD. No matter what
your needs, you'll benefit from our flexible licensing structure and delivery capabilities.

RUNZHEIMER INTERNATIONAL
BOOTH NO: 104

Founded in 1933, Runzheimer International is a globally recognized leader in providing innovative
products and solutions relating to all aspects of employee mobility. Runzheimer serves more than 3,000
businesses and government agencies, including more than 60% of the Fortune 500 companies. Known
worldwide for providing accurate, fair, and defensible information, the company provides systems that
are the basis for direct reimbursements to more than two million employees annually relating to busi-
ness vehicles, employee relocation, and travel management.

Runzheimer offers unbiased travel-related services that provide industry analysis, trends and benchmark
information. Runzheimer’s new outsourced services — Runzheimer Travel Source and Runzheimer T&E
— help maximize travel cost savings, improve productivity, and achieve best-in-class performance.
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Rearden Commerce
1400 Fashion Island Blvd
Suite 150

San Mateo, CA 94404
United States

Contact

Stephanie Swinyer

Senior Manager, Marketing
1-650-212-8259 Phone
1-650-212-8499 Fax
sswinyer@reardencommerce.com
www.reardencommerce.com
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Rosetta Stone
135 West Market Street
Harrisonburg, VA 22801
United States

Contact

Cindy Lawson

Director, Corporate Sales
1-800-811-2634 Phone
acte@rosettastone.com
www.rosettastone.com/ACTE
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runzheimer
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Runzheimer International
Runzheimer Park

Rochester, WI 53105

United States

Contact

Phyllis Schumann

Manager, Travel Management
1- 262-971-2200 Phone

1- 262-9712358 Fax
ps@runzheimer.com
www.runzheimer.com



SOUTHWEST
(SWAEIZ)

Southwest Airlines

2702 Love Field Drive, HDQ5FS
Dallas, TX 75235-1611

United States

Contact

Rob Brown

Director of Corporate Sales
1-214-792-5022 Phone
1-214-792-7718 Fax
Rob.brown@wnco.com
www.swabiz.com

starCITE

StarCite, Inc.

1650 Arch Street, 18th Floor
Philadelphia, PA 19103
United States

Contact

Terry K. Smith

Regional VP Sales
1-770-242-9317 Phone
1-267-330-0501 Fax
tsmith@starcite.com
www.starcite.com

SOUTHWEST AIRLINES
BOOTH NO: 106

Southwest Airlines has revolutionized the airline industry with its low fares and unique approach to
making air travel FUN, convenient, and affordable. Committed to low costs and offering excellent
Customer Service, 2005 marked Southwest Airlines 33rd year of profitability and growth, opening two
new destinations of Pittsburgh and Fort Myers. Ingenuity has made Southwest well-known for being a
maverick in the industry. Southwest was the first airline to introduce Ticketless Travel, the first to offer
the convenience of online bookings, and the first to revolutionize business travel with SWABIZ. Coined
“southwest.com for Business Travel,” SWABIZ provides corporate travel managers an efficient, simple,
and free tool to book air, car, and hotel reservations and conveniently track traveler reports — all at one
online location.

At Southwest Airlines, saving you money is always top-of-mind. SWABIZ provides business Customers
online access to Southwest’s lowest fares, including internet-only fares. In addition, SWABIZ allows
companies to bypass transaction fees and other costs, saving up to 25 percent. By booking online, mem-
bers of the airline’s Frequent Flyer program, Rapid Rewards, can also take advantage of earning credits
while booking business travel on SWABIZ.

Come visit the Southwest Airlines booth at the Showcase, and take a closer look at why over 60% of the
Fortune 500 companies are enrolled in SWABIZ.

STARCITE, INC.
BOOTH NO: 113

StarCite, Inc. is the leading provider of On Demand Global Meeting Solutions™. StarCite optimizes
global investments in corporate meetings and events delivering visibility, savings and control. StarCite
provides process efficiency, enabling technology and proven adoption management support to drive sig-
nificant cost reduction to buyers and enhanced revenues to suppliers. For more information about
StarCite, or its technologies and services, please visit www.StarCite.com.

Products and services include:

 StarCite GMS™ — the integrated platform that powers StarCite’s Global Meeting Solutions approach
and five steps to guaranteed success — Plan, Budget, Buy, Attend and Measure.

« StarCite Marketplace — the world’s largest online meetings marketplace with $2 billion in revenue
opportunities and 50,000 eRFPs.

« StarCite Adoption Management — proven implementation, training, benchmarking, customer support,
account management and outsourced services that help you target achievable savings and improve
overall results.
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driving business travel
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Business travel is mission critical to form strong relationships
in today’s competitive marketplace. TQ3 enables your
company to achieve higher business performance with our
integrated travel management infrastructure. We help reach
your business travel goals of reducing expenses, increasing
control and improving travel efficiency.

higher business performance

+1 877628 4426
sales@tq3navigant.com
TQ3Navigant.com
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TRAVEL
SOLUTIONS

TQ3 Travel Solutions
84 Inverness Circle East
Englewood, CO 80112
United States

Contact

Nicole Fierro

Manager of Events
1-303-925-3384 Phone
1-303-706-0770 Fax

Nicole fierro@tgq3navigant.com

TRAVEL
. ANALYTICS
INC

Travel Analytics
35339 Quartermane Circle
Solon, OH 44139

United States

Contact

Scott Gillespie

CEO

1-440-248-4111 Phone
Scott.gillespie@travelanalytics.com
www.travelanalytics.com

@ 45 Tre-Pen
Technologies, LLC

Tri-Pen TravelMaster
Technologies, LLC
1805 North Carson Street,
Suite 559

Carson City, NV 89701
United States

Contact

Joe Monaghan

Senior Vice President, Business
Development

1-866-634-8518 Phone
Joe.Monaghan@TravelMaster.com
www.TravelMaster.com

TQ3 TRAVEL SOLUTIONS
BOOTH NO: 301/303

Today, corporations are committed to increasing the performance of their business relationships and
employees while reducing expenses and optimizing control of company processes. TQ3 Travel Solutions
helps corporations reach these goals by offering a set of integrated travel solutions that meet the most
critical business objectives of each customer. Learn how you can achieve Higher Business Performance
through three key areas:

1. Benchmarking Analytical Tool: Travel managers have expressed they want to know how their corpo-
rate travel program compares to other companies’ programs, where their program excels and what
opportunities exist for improvement. No other TMC is offering a tool as comprehensive as this one.
See the online survey and the analysis which shows immediate areas to take the action needed to close
the “gap” between current and best practices and validate contracts, costs, configuration and services.

2. Air Strategy and Hotel Consulting: See how our clients are averaging 5%-10% in spend savings with
an average ROI of 200%-500%. Our consulting service brings exclusive interactive technology solu-
tions and industry best practice insight into the negotiation process, which leads to increased savings
both from an internal resource and managed supplier portfolio perspective. In addition, our hotel
program clients have received ROI exceeding 100%+ even in the current “seller’s market.”

3. Meetings Consolidation: Learn about our strategic meetings management services and how we can
help with meetings consolidation and Sarbanes-Oxley compliance. Through global purchasing and
negotiation power, we will provide you with auditable returns-on-investment, reduced risk exposure,
improved records management and greater internal controls.

TRAVEL ANALYTICS
BOOTH NO: 109

Travel Analytics provides rigorous and unarguably unbiased analytical support to procurement and travel
managers worldwide. Our analysts are leaders in the field of strategic sourcing and airline negotiations,
and have analyzed over $20 billion of corporate air spend. Our spend management, savings diagnostics
and airline negotiation software deliver highly actionable information in remarkably clear reports.

= Travel Policy Savings Diagnostics = Airline Supplier Strategies

= Turbo Sourcing (Faster, Easier Air RFPs)

= Spend and Variance Analysis

= Airline Contract Analysis
= Strategic Sourcing and Negotiation Support
Travel Analytics - Finding Bigger Savings Faster

TRI-PEN TRAVELMASTER TECHNOLOGIES, LLC
BOOTH NO: 108

An industry first, TravelMaster™ is the only End-To-End Interactive Travel Management Technology
Platform that completely integrates corporate card and travel data from the macro summary level to the
micro individual itinerary level in a comprehensive interactive application which provides Real Time
Actionable Intelligence™ for the travel management team in a Total Travel Cost Management™
Application! Take control of your Travel Program today with TravelMaster ™!
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TRX, INC.
BOOTH NO: 312

As the leading, independent provider of transaction processing and data integration services to the global
travel industry, TRX applications give clients the ability to automate the entire transaction process from
initial reservation through accounting and reporting. By automating the entire process, clients are able
to achieve an estimated cost savings of 25% and higher. In addition the efficiencies and cost savings an
integrated solution delivers, TRX applications also help travel companies to:

» Create consistent PNRs

= Build and update consistent, comprehensive traveler profiles

» Standardize data across all markets, locations, travel agencies, and GDSs worldwide
= Respond to technological change strategically and cost-effectively

= Increase time spent growing their businesses

VISA
BOOTH NO: 208

As companies look for ways to become more resourceful than ever at monitoring and controlling
expenses, business travel is one of the areas they focus on most. With an array of travel related services,
Visa can help your company to keep costs under control - and give you the flexibility and information
you need to manage all of your travel and entertainment expenses.

Visa commercial payment solutions such as the Visa Corporate card give you the data you need to make
better business decisions, including enhanced procurement, airline, hotel, car rental, and fleet data from
nearly two million merchants. Accessing this data is easy through the powerful reporting tools that Visa
or your commercial banker provides.

With Visa, you get the efficiency you've come to expect from the leading supplier of purchasing, T&E,
fleet and one card payment services. Our solutions are designed for mid-sized companies to large, multi-
national corporations. Please visit www.visa.com/commercial for additional information.

WORLDSPAN
BOOTH NO: 101

Worldspan is a leader in travel technology services for travel suppliers, travel agencies, e-commerce sites
and corporations worldwide. Utilizing some of the fastest, most flexible and efficient networks and com-
puting technologies, Worldspan provides comprehensive electronic data services linking approximately
800 travel suppliers around the world to a global customer base. Worldspan offers industry-leading
Fares and Pricing technology such as Worldspan e-Pricing®, hosting solutions, and customized travel
products. Worldspan enables travel suppliers, distributors and corporations to reduce costs and increase
productivity with technology like Worldspan Trip Manager® XE and Worldspan Go!®. Worldspan is
headquartered in Atlanta, Georgia. Additional information is available at worldspan.com.
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TRX, Inc.

6 West Street
Atlanta, GA 30329
United States

Contact

Vanessa Smit

Manager, Marketing Communications
1-404-417-7516 Phone
1-404-929-6131 Fax
Vanessa.smit@trx.com

www.trx.com

VISA

COMMERCIAL

Visa Commercial
PO. Box 8999

San Francisco, CA 94128
United States

Contact

Janet Inouye

Senior Product Manager
1-650-432-8562 Phone
1-650-432-7613 Fax
commercialsolutionsinsight@visa.com
www.visa.com/commercial

werildsran,

Worldspan

300 Galleria Parkway
Atlanta, GA 30339
United States

Contact

Elaine Cook

Sr. Market Analyst
1-770-563-7280 Phone
1-563-6379 Fax
elaine.cook@worldspan.com



]
R ¢ I 8

¥ AEROMEXICO.

s

< AW WITH EASIER CONNECTIONS,
% TRAVELING HAS NEVER BEEN

SO SEAMLESS.

Thanks to our global hubs and the advantage of a single check-in for
connecting SkyTeam flights, we strive to provide you with more convenient
connections wherever you go in the world. www.skyteam.com
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NO MORE UNCOMFORTABLE
CONVERSATIONS ABOUT WHO
FLEW WHAT, WHO STAYED
WHERE, OR WHO ATE WHATEVER.

Could you stand to lose some of the headaches associated with your global travel management

MasterCard.

l @ program? Then consider MasterCard. Not only will our Multinational Corporate Card Program let you
" manage global information (like enhanced hotel folio and airline data) straight from our Global Data
Repository into your expense management system. But our Smart Data OnLine™ lets you seamlessly organize, consolidate,
and analyze spend data — anytime, anywhere in 13 languages and virtually every currency — to cut costs and increase
productivity. That gives you added leverage in negotiations with suppliers, plus better compliance control, expense
reporting and spend analysis. And since MasterCard is accepted at over 21 million locations worldwide, you’ll never get
panicked phone calls from your associates abroad. For a pleasant conversation about what MasterCard can do for you,

call 1-888-321-9119, ext. 1000, or visit www.mastercardbusinessad.com

HELPING YOU FIND PROFITS IN NEW PLACES.



Dear Travel Gurus,

We understand you're looking to use
an airline with flexible oneway flights,
transferable credits, no overbooking,
roomy leather seats, huge legroom,
DIRECTV® in every seat, and fares lower
than most negotiated rates?

Hope to meet you soon.

Sincerely,
jetBlue

AIRWAYS’

P.S. To learn more about how JetBlue can benefit your travel program,
please stop by our booth in the Solutions Showcase or check out
www.jetblue.com/corporatetravel.

*DIRECTV® service is not available on Puerto Rico, Santiago and Bermuda flights; however, where available, FOX InFlight Premium Entertainment is offered complimentary on these routes.
Other restrictions apply. ©2006 JetBlue Airways



